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% SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)
BBA I (SEMESTER I) BUSINESS ETHICS AND SUSTAINABILITY (PAPER-101)
Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit: 04
COURSE PLAN
T SEMI | UNIT/TOPIC Concepts/facts Teaching Learning Questions Marks
Month Pedagogy Outcomes Weightage
_ L (%)
August-| UNIT I Business Ethics Knowledge Based
September | Nature ~ Of  Business  Ethics- E-Content, PPT Q1. What do you
Introdugtion, re!igion & ethics,. moral & Chart Identify the ‘nean by business
and ethics, relation between ethics and concepts of f 2 Knowledge--60
business ~management, ethics in ethics and lethlcs. Understanding-30
| business. relationship . Hicher Order-10
[ August- | Value system:-values, moral Values and Ethics Quiz and Group | with business as ’QZ' What is the =
I September (standard , source of ethics, Discussions well. felatlon between
objectives of ethics, categories of ethics and business?
j values, universal standards. Values
‘ for Indian Managers, ethics in
management-  factors,  vision, Understanding
corporate culture. Based
August- Ethical principle in business- Role of | Code of conduct and Quiz & ! “Religion plays_a
September | Board of directors, code of ethics, | Code of ethics E-content | significant role in
code of conduct, credo, ethics business ethics”
committee, concept of whistle Blower, Comment.
role of leadership, ethics audit .
Explain the concept
of corporate
October UNIT II Implementation of Brainstorming, sustainability.
Ethics with special reference to ethics in marketing PPT and Case
Commercial and operations studies
management- marketing and Industrial Identify the
Espionage,
0 N g 2 o e odocbodiale J T T T T 1T
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October Finance, HRM, Operations and i ] relationship \Higher Order | '
; y ! - \
%«9 Technology, IT and ethics, E- Implementation of ethics in Brainstorming, PPT| between ethics  [Thinking Skills Based ! i
“ fommerce and BPO, Accountancy,  [HRM, Finance and IT and Quiz | ?n?ddiffferent | What is Kyosei ’ 3
\ nvestments. ‘ | Lelds.0 Technique? Conclude |
1 AT the exe?:ution of :
: October | Social Responsibility and ethical Storytelling, 'ﬁ Kyo§ei technique in 5
f values- Stakeholder’s expectations, [Conceptual knowledge of PPT and flow | detail?
|‘ CSR[Corporate Social CSR chart ’
| Responsibility]- concept, ‘ What is whistle [
implementation, advantages and ‘ blower? Explain the|
examples. | reasons to blow a \
November - | UNIT III Relation between ethics E-content, lllustrate and | \histle in detail? |
December . . ) and society Problem Solving analyse the »
; Ethical Decision Making- Attitudes Activity | l |
and beliefs, Business ethics and |c GHEEpLar ‘ .
November - | Ethical values and Dilemmas. Concept of Corporate Case studies, !corpc?rat;l. i '
| December | Corporate Sustainability- concept, Sustainability PPT & Quiz BUSIAIRBOIILY, ! i
, sustainable development. YOSIE | |
' 2 . technique and ,
November - £ KYOSEI Technique, Triple Bottom Concept of KYOSIE and | PPT, Case study TBL | l
December | Line (TBL) TBL & Group ’ !
1 Discussion | i
/j ' f m»@
/
- PRlNCIi”AL - Head "
rins o 1Y st g
AJMER Sophia Girls
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@ SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)
LA A BBA II (SEMESTER 11I)
FUNCTIONAL MANAGEMENT (PAPER 304)
Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int)  Credit: 04
COURSE PLAN
SEMIII UNIT/TOPIC | Concepts/facts| Teach  Learning Questions ‘MarksWeighta |
_ Month | ___ingPe Outcomes - _ge(%) |
July- UNIT I Conceptual | Team 1. Interpret the [Knowledge ;
Augext Marketing management- Concept, | knowledge of | Exercise, E-  conceptsof | Based v
importance, functxops and scope, traditional Marketing and | content & product, price, 1. Extend 4 Ps of ;
and modern marketing concept. e Qi nceand T l_(nowledge-- |
Product planning and  development- produc “ eVt s )
Meaning, Importance, Product life cycle and promotionin | 5 pytendthe | Understanding |
new product development, marketing. diff -35 i
ifferent types | Higher Order- !
: 15
July-August | Conceptual knowledge of brand, trademark, Conceptual Quiz & PPT ofirecruitnet ‘
packaging and after sale services. knowledge of methods. !
Price- Meaning, objectives, factors and product :‘
methods. ) . : : i
Place- Meaning, types of channels of ld.entlﬁcatlon, Unde(;slandm B
distribution and factors. price and place gied
1. Analyze any 3
July-August Promotion- concept, Advertising: Meaning, Conceptual Group signiﬁcz}nce of
importance and media, Personal selling- | knowledge of | Discussion, production
Mcangng and process, Sales 'promotion- promotion mix | Case studies me_mz_agerr}ent.
Meaning and methods, Public relation- &Qui 2.Distinguish
Meaning and tools. . between
recruitment and
July-August| UNIT II Conceptual E-content& selection?
Production and operations management- | framework of | Quiz
Me.ani'ng, production v/s operati.on, features production and \ 2. Analyse the |Higher Order
objectives, compon_ents, functions, scope operation system of  [Thinking Skills l
and types of production system ; production Based '
management ) o e T |
management in 1.What is product )
X I e ”}*“%“Mm—’/" .,,, - ,’ 7 s 'I'“""r""-{:‘- a ‘~_ ‘ n]5.\1~__.1.<__\,..1. - ._T,-w..." o :“ o " ~ «‘I-,..j, l'. ..\" Po— \h, . ¢ J lé

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA




RN

w September - | Factory layout-Meaning, objectives and | Fundamentals of | PPT and an organisation. | life cycle? :
| October | principles. ) o factory layout | Group Elaborate each |
\ Factory Location- Meaning, objectives and and factory Activity stage ofPLCwnth]
. factors affecting. -
| location | suitable ‘
| Sephenber- | Material handling- Meaning, objectives, Basicsof | Quiz & PPT ‘ el;flmples-h .!
| October  jmportance and equipments. material handling 2.Discuss the ‘
' Capacity planning- Concept and importance. g factors affecting
! — factory location
September - | UNIT III Concepts of | Quiz, PPT 3. Access various ;  jetai]
| October | Human resource management: Meaning, HRM and and case concepts of '
! _features, objectives,  functions  and manpower study [T —
' importance. lanni
} Manpower planning — concept, objectives planning management.
| and process. ‘
[ November- ' Recruitment — Concept, significance and Basics of Group
December | sources. ) recruitment and | Activity &
‘ Selection- Concept, importance and process. selection along | PPT j
_ ; with differences {
| H
rNovember- Induction- Meaning, objectives, | Introduction of | Case Study,
. December | significance, major contents and problems.  [nduction Quiz and
f Training- Concept, objectives, benefits and programme and | PPT
methods. s |
‘g training of :
l
o ___lemployee. % |
PR\NC\PAL
OPHIAGIRLS' COLLECE
UToRO HIOU )

LT
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SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

B.B.A I (SEMESTER V)
BUSINESS ENVIRONMENT(PAPER-503)

o 1 P

R T

R

Max. Marks: 100 (70 Ext; 30 Int) Min. Marks: 40 (28 Ext;12 Int) Credit: 04
COURSE PLAN
i SEM V UNIT/TOPIC Concepts/facts Teaching Learning Questions MarksWeightage(
| Month Pedagogy Outcomes %)
A Jul)'; UNITI Conceptual PPT& Activity | Describe the Knowledge
ugus Based
Business Environment kno.w lexlgeof ol _]_g_s\%h is th
business business « “Yehal 5 the
Nature, Concept and . ) - Knowledge--40
f Significance, ~ Types  of | nVironment env1ronme.nt belon Understanding-40
; environment: and scanning. € j - Higher Order-20
July-August | Economic and non economic | Analysis of different | Brainstorming, bu51.ness g
environment and their factors affecting Group environment?
interaction, business Discussion&
: environment PPT 2. Define
( July-August | Environment scar'ming and its | Identification of Quiz, Case Monetary
Process, Interaction between | methods of Study & PPT Policy?
internal and external | environmental
environments. scanning Underst
i andingB
| September-| UNIT II Implementation of PPT, Group Analyse various| ased )
‘ Qe » ) monetary and fiscal | Discussion & | economic I.Explain any
1 Critical evaluation of - ; ;i g
’ o policy Quiz policies, 3 significance
4 latest economic policies of arteabili
L India:  fiscal  policy, bigin s of industrial
monetary policy R — policy
September - | Industrial policy, policy for | Conceptual Brainstorming, ) /2 el
October small scale sector, knowledge of PPT and case s/
: ; ; 3 problems of
industrial policy and | study

T g = |
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1]

HEEN

HEN

R

‘ business

industry.

Based |
1.Define [
|

environment. ‘
Elaborate

external ’ |
environment

with suitable '

examples. !

2.What are the
reasons behind |
industrial |
sickness? '
Discuss. !

! September - | “Export-Importpolicy, Basics of Exim PPT & Group l ‘
[ October Overview of FDI Policy, | policy, FDI and Activity 1 |
% ' Industrial sickness. Industrial Sickness | |
| | |
| | |
Se([;tember- | UNIT IO Concepts of Previous PPT, Assignment | Evaluate
ctober " oot
. . Five-year Plans. and case study significant
Ilzgl::;:ng' Niti Ayog & Introduction of NITI ' statutory
AYOG & FEMA bodies,
established to
support Indian
! | business. '
| |
i
| November- | Consumer Protection Act, ; Basics of CPI & |Group Activity,
' December | Role and function of SEBI, | SERB] ICase Studies &
} Quiz
|
‘ November- | Role of SIDBI, Competition | Introduction of Case Study and
| Mesember | Reg SIDBI & PPT& Quiz
{
l Competition Act.
.
\
2 %
\CIPAL
AJMER

Head
rtment of Management

Sophia Girls' Coll.ege
(Autonomous) , Ajmer
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SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

B.Com II (SEMESTER I11)
FUNDAMENTALS OF ENTREPRENEURSHIP- (PAPER-304)

|| A T [ [ ] Lol o el

(el [ oot

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit :04
COURSE PLAN
YiSEM 1 UNIT/TOPIC Concepts/facts Teaching | Learning Questions Marks
| Month Pedagogy | Outcomes Weightage (%)
July- UNIT I Conceptual PPT& | 1.ldentify | Knowledge
August Entrepreneurship — meaning, features, | knowledge of Quiz | the Based
es, importance. . i | List any 2
typ P ) . Entrepreneurship opportunitie | LISt any Knowledge--50
Entrepreneur — meaning, characteristics, s for significances of Understnding-38
typdes, signigcsn;e, traits/qualities, risk business and| entrepreneurship Higher Order-15
tendencies and behaviour.
dev.elop . “Entrepreneur is
July-August Conceptual Brainsto | business an innovator”
Identifying and evaluating Business | knowledge of rming, | Plan. Explain? ‘
Opportunities, Quick start methods. entrepreneurial Group ’
Business ~ planning -~  meaning, |opportunities & | activity Understanding .
characteristics, need, importance and process | business planning.| & PPT Q‘M"_ ‘
of business plan Organ} seithe
essentials of a
July-August  [UNIT II good business
Business Environment- meaning, types & plan.
Impact Environmental Case “Business
External Environment Analysis- Concept, | factors Study & | El’g,'src;"mem
i PPT&
need & importance. G significant role
in

||
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Head

yrtment of Management

*swhh Girls' Co\lepo

N(Autonomous) NT

%@ September - | Legal requirements for establishment of a new | Conceptual PPT & f entrepreneursh |
Octobgr unit — legal forms of organization, SSI |frameworkof | Quiz | ip” Explain
registration, objectives and benefits of | theories of ‘ 2 Cgiine .

o e 5. the Higher Order
registration, provisional and permanent | entrepreneurship essentials 0 | Thinking Skills
registration, procedure of registration. establisha | Byced

T new | Explain the
l venture. | different sources |
} Explain. | of financing to
‘ new enterprises?
|
" September- | UNIT III Concepts of social| PPT, 3. Develop
| ol B i ) responsibility and | Assign a
| inancing the new enterprise: sources of | . . o preneur e meiketing
‘- short-term and long-term finance.
] and case | plan for
‘ study new
1 product in
| an
; - organisatio
i November- Venture  capital financing— meaning, | Role of PPT & 8 7
| December features, process, sources of supply of |entrepreneurin | Quiz )
‘ venture capital in India. socio-economic
growth
/ 4 ND er- Developing a Marketing Plan. | Role of PPT,
; MT)L UﬁGE‘f entrepreneur in ~ Group
SOPH‘ (BUTO A kdmOUo) export and import Discussion
1 JW: & Quiz
i 0 I N N L0 T i FORERE | | |

(O S
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SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

B.Com III Hons. (SEMESTER V)
Entrepreneurship & Entrepreneurial Finance (PAPER-503)

-

/

L ]

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit :04
COURSE PLAN
[ SEMV UNIT/TOPIC Concepts/facts Teaching  Learning Questions Marks
Month Pedagogy  Outcomes Weightage(%)
July- UNIT I Conceptual PPT& Quiz 1.Synthesize ~ Knowledge

| August Entrepreneurship-Basic Concepts: Concept, |knowledge ~f Fhe manner Based _

l knowledge  and  skills  requirement; Entrepreneurship in  which List any 2 skills Knowledge-50
characteristic of successful entrepreneurs; role new required oprions. Ty
of entrepreneurship in economic development; business inentrepreneurship| 35 Higher
entrepreneurship process; managerial vs. ventures are Order-15
entrepreneurial approach and emergence of planned and ~ “Entrepreneur is
entrepreneurship. organized. . creator

Z - &innovator”

July-August Conceptual Brainstormi Explain?

Creativity- Creativity and entrepreneurship , |framework of  ng, Group

Steps in Creativity, Innovation and inventions, |creativity & activity & UnderstandingB

Using left brain skills to harvest right brain |1,novations. PPT ased

ideas ,Legal Protection of innovation ,Skills of “Environment

an entrepreneur,  Decision making and scanning plays a

Problem Solving (steps in decision making) significant role in

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA
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July-August

UNIT II ’

entrepreneurship |

[T LR | ] ] ]l

%& Starting the venture: generating business | 5 ” Explain \
idea — sources of new ideas, methods of | Environmental Group |
generating ideas, opportunity recognition; |scanning IActivity, “Organise the |
environmental scanning, competitor and !pT& Quiz different steps to |
industry analysis; feasibility study — market prepare a sound
feasibility, technical/operational feasibility, r business plan”.
finanainl fanaihilit: !

September - | drawing business plan; preparing project | Conceptual IPPT, 2 Justify the .. , ,
October report; presenting business plan to investors. framework of ~ Assignment importance %ﬁ%&*
business plan & Quiz of ) Based "
developing a gy 1ain the different
well-planned 1y pes of creditin
and written detail?
‘ business ‘
plan. i
September - | Planning: marketing plan — marketing research | Concept of PPT, 3. Evaluate J
October for the new venture, steps in preparing planning in Assignment the strengths |
marketing plan, organizational plan — form of management and case  and j |
{ ownership, designing organization structure, job weaknesses E |
| design, manpower planning; Financial plan — rtudy of key i
| ’ s |
} cash budget, working capital, break even ‘ components l ]
i analysis. l within |
November- | UNIT III Introduction of  E-conten e |
Y ) . Sources of &Quiz P Q ‘
) ; Sources of Finance: Debt or equity financing, Hiiifion | l
5 l commercial banks, venture capital; financial f
, i institutions supporting entrepreneurs, Leasing ‘ QW / ,
/&‘ me ber- Credit: Bank Credit, Trade Credit, Factgring, Basics of Credit. I’E-content ; ‘ . . ‘
€cember . s i : / B
PR\@[";’:EGE Venture Capital Financing ,& Quiz \ Dopaﬂfme“t o!’ iz sy @ nent
PHIAGIRZ 25y | Sophia Girls’ College
s0 WU J (Autonomous) , Ajmer

]
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NEREEREREEN
&&= SOPHIA GIRLS’ COLLEGE (AUTONOMOUS) |
B.Com III (SEMESTER V)
PRINCIPLES OF MARKETING — I (PAPER-503)
Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit : 04
COURSE PLAN
T SEMV | UNIT/TOPIC [ Concepts/facts Teaching Learning Questions Marks
Month | Pedagogy | Outcomes o Weightage(%) _
" July-August | UNIT I Conceptual knowledge| PPT and group Study the basic | Knowledge ]
of marketing activity concepts of Based
Introduction: Nature and marketing What do you
scope  of marketing, mean by Knowledgc?-40
July-August | Marketing concepts — Difference between | Assignment and walitbondl Upderstandmg-40
- 5 Higher Order-20
traditional and modern, traditional and modern| PPT concept of
selling Vs marketing, concept of marketing marketing?
July-August Mér'ké‘tihg environment. Factors affecting Case Study & | What is
marketing PPT marketing mix?
environment
September - | UNIT I Conceptual knowledge| PPT & group Classify product UnderstandingB 1
Golglier of product activity identification | ased
Product:  Concept  of into different e
product, ~consumer and pats 3Dlds't1l"f]engh any
industrial goods, product betiveersnces
planning and development, : marketing and
September - | packaging — role and Conceptual knowledge| PPT, assignment gales
October functions, brand name of product and group
,patent and trade mark, identification activity j

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA
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%& ’7 Product life cycle concept. | Concept of product | PPT and case | Compare any 3 |
life cycle discussion | differences |
4 September - | UNIT III Basics of pricing PPT and group |Evaluatethe | between brand |
October ) activity& Case |methods of | and trademark
Pr'lc? . Importarice _Of Discussion pricing and
pricing in the marketing' R ——
mix, pricing policies and S Hicher Order
i distribution dignher Lrder
strategies, ‘ Thinking Skills |
November- | Factors affecting price of a | Concept of factors PPT, MCQ & Based |
December product/service, discounts | affecting pricingand | Group A(.io'pt A sultable|
and rebates. its methods Discussion PLCIE SHotegy
; for a company.
| November- | Channels of Distribution — | Conceptual knowledge| Group activity | Discuss the
| . .
| December | meaning, importance, | of channels of and PPT ' stages of |
' modes (types): wholesaling | distribution product life 1
and  retailing,  factors cycle with
affecting channel of suiiable
. . o |
' distribution, problems. examples. :
— |

PRINCIPAL

AJHER

yn

SOPHIA GIRLS’ COLLEGE
(AUTONOKOUS)

AR

Y
Head
nt of Management

(Amonomous) , Ajmet

LT
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SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

' characteristics,  purposes, need,| | and Theories of

importance, factors determining the; Selling
| structure of sales organization, StepsI

in setting up the sales organnzauon,}

types of sales organization.

Theories Of Selling- AIDAS theory, |

Right set of circumstances Theory,
' Buying Formula Theory, |

Behavioural equation theory. ‘

ARRNENE

BBA I (SEMESTER II) SALES AND ADVERTISING MANAGEMENT (PAPER-206)
Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit: 04
COURSE PLAN
SEM II UNIT/TOPIC | Concepts/facts Teaching | Learning Questions “Marks
Month Pedagogy Outcome Weight
! ‘, s age (%)
Jan- UNIT I | Sales Management ’ Knowledge
Feb ' Sales Management- An | Quiz & PPT | Based
" Introduction, Objectives, Nature ‘ | Identify the  Q]. Define Sales
and Characteristics, Functions, | | concepts of 4o sement Knowledge--
Importance, Sales Management | | Sales ° 60
Challenges in the 21 century and | management v, \hat are the ~ Understanding
| new skills required, Process of ‘ I ?‘lsong Wit specific selling -30 Higher
- Sales Management; |  challenges. (qualities of a i | Order-10,
“Jan-Feb  Salesmanship- Meaning, Nature andi Qualities of  Activity & "' S —-
kinds | Salesmanship Group ! )
Qualities of Sales Personnel-i Discussions |
General qualities and specific selling | Understandin
, . qualities m—— e I g Based
Feb.  Sales Organization- Meaning, Sales Organization Case Studies | Explain the concept

and PPT of buying formula

theory.

Explain the sources
to recruit a
Salesman.

UL
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\

2

~ March

SOPHAG!RLS, Al

T T I {

i =

. March

FT

April

| S——

, Ailrl,

PRINC!P
(AUt mmu

LD

March JUNITII

Mcf)ﬁvaﬁbﬁ_(‘:éntroll{ng

April | Sales

l [Personnel

Motivationand
i Controlling techniques

| .
T =1l
. Conceptual framework of
| sales quota and sales
| territories.

|

UNlTlll

| Sales Quotas-Meaning,

| Characteristics,

| Objectives,Importance,types,methods,
Principles,Problems and Limitations.

| Sales To Territories- Meaning,
| Definition, Aspects, Objectives, Need |
| and Importance, Reasons for not

estabhshmg sales territories, Factors

affectmg the size, Factors to be

lconsxdered while establishing sales |
| territories, Procedure and Methods

'Sales Policies- Meaning, Definition, Typesofsalespohcles

|Characterlstlcs Importance,

Classification.

Forecasting- Meamng Techmques of sales
| Definition, Features, Importance and forecasting
| Objects, Sales Forecasting Periods,
| Factors influencing  the  Sales
" Forecasting, Methods and Techniques
Forecasting, =~ Guiding

| of Sales
\Pr1nc1ples for Sales Forecasting,

Limitations of Sales Forecastin
LEGE &

i [ L[ ]

Management of Sales PPT
‘ Personnel
Management of Sales Personnel- !
Recruitment ‘
TSC—IECEIOH—, A Recruitment and
‘ Selection of Sales - PPT and Activity |

Case sﬁndies,
PPT and flow
chart

Activity & PPT

PPT

PPT & Case

Analysis

- Identify the

‘ lechmques
| to manage
sales

| personnel

llustrate andﬁ;

analyse the
concept of
sales quota,
j‘policies,

1 Higher Order

Thinking Skills

Based

| What are the Selling’

| theories? Conclude

I the different

| theories of sales
with suitable

example.?

| What is sales

policy? Explain

' the different types

| of sales policy

| used in an
organisation?

territories and |

forecasting.

Case studies &

%;ad

Pepartment of Management
Sophia Girls’ College
{Autonomous) , Ajmer

b ool ol
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g ~ SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

BBA II (SEMESTER IV)
BUSINESS RESEARCH (PAPER 402)

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit: 04
COURSE PLAN
SEM IV UNIT/TOPIC . Concepts/facts ~ Teach Learning | Questions Marks
Mootk | . SIS S ing. Outcomes | Weightage
Jan-Feb  UNITI | Conceptual ~ PPT and Case 1. Interpret the Knowledge
Definition and concept of business research knowledge of  Study concepts of Based
' | business research business 1. Extend the

I ) R Pt T ) | . Knowledge--
Jan-Feb Types of Business research: descriptive and  Conceptual ~ PPT rescarch, | comceptsof 50 2

Exploratory {knowledge of types oo eRSEeatanly Understanding
of research | 2.Whatare the >
S, S . | Higher Order-
Feb. Scope of research methodology; research process,  Conceptual ~ PPT & | types of research 15
knowledge of scope Activity |
of research Understandi
March UNITII . Concept of data  PPT & Survey ~ ngBased
Methods of Data collection-primary and  |jection II. Analyze any 3
secondary data . 2. Analyse the methods of data

concept of data collection.

. b Dictinon
collection and “‘D'Stm°"'5h_ .
between descriptive

March Collection, survey Method & Questionnaire Introduction of PPT and
Design, sampling type & sample size

determination. SaIphiog survey sampling. and exploratory
[ | ' o research?
March Basics of hypothesisPPT M) |
Hypothesis : Meaning, formulation, types ‘ &Activity Higher Order
Thinking Skills
Based

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA
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April  UNITIII

TR

- ;*(fdh"ce—pts of testing PPT& 3. Access va?ioﬁé?l.What is

h esting of Hypothesis, of hypothesis ~ Activity testsin | hypothesis?
f , | hypothesis | Elaborate each
-“Apri'rw'[a;g;e WSilﬁpleﬂtest; small samplé;trestTtrfesf:Us:ai Fﬁnaa;n“eﬂtﬁls of PPT ‘ stage of research.
of computers in research, ' hypothesis tests | 2.Discuss the
I e ,.L,_ ] | tests applying in
April I}Report writing and presentation ;Steps of report PPT .‘ hypothesis
[ writing |
/in -, &

Sop PRINCipAL Department ofai'ganagement
HiA GlrLg CoLL . 1o
(AUTONQMOU‘S“) EcE Sophia Girls Col!ege

AJNER (Autonomous) , Ajmer
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. SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)
e@ B.B.A 11l (SEMESTER VI)
Indian Banking System (PAPER-6012)
Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit: 04
COURSE PLAN
SEM VI UNIT/TOPIC | Concepts/facts Teaching ' Learning | Questions  Marks Weightage
. Month —+— | Pedagogy | Outcomes | _ (%)
Jan. UNIT 1 Conceptual knowledge PPT & Quiz Describe the  Knowledge
i o ; (of Indian banking conceptof ~ Based
pasien anking - - sys M system Indian banking |- What is the
Structure and organization of kvsiative of Knowledge--40
system. Understanding-40
e ,”Ban.ks; e sl AN ! TN, Indian  banking n Etanamng
Jan. Reserve bank of India; Apex ~ Analysis of apex Group activity & | it = Higher Order-20
banking institution; banking institutions in PPT f
commercial banks; regional India. ? Define Bank?
rural banks; co-operative ' Understan
, banks, R g o ding
Feb. Development banks, SBI: BriefFundamentals of PPT & Quiz Based
history, objectives, functions,.developmem banks " 1.Explain the
structure and  organization, otk 6E
working and progress | Merkingotany
e i N i . 3significant
Feb. UNIT II ‘Conceptual knowledge PPT & Quiz Analyse development
ki T — 9‘o\"Banking,regulation Banking ‘ v
h‘an m‘g regt; ation l'c1 4 "Act 1949 regulation Act | banks?
IeiRhys suiateapirol; 1 1949 applicable 2.Analyze
‘March jBanking Regulation Act as ﬁ]nipl‘eméntéﬁon of PPT & Quiz Lo Hactie banks.: EZT;Z? i
applicable to banking Banking Regulation Act ' EaRAck
companies , ‘
| 1 B EREEEN
S T e T | [ [ Bl ] | 1|

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA

20



I

' “o-f:C‘a—se Study and
Banking Regulation AcﬁppT & Group
on Public sector ba“kSActivity

and co-operative banks |
4 :

‘Public sector banks and co-Implementation
'operative banks

%Jrogress and performance

/j /
PRINCIPAL o
SOPHIA GIRLS' COLLE:X

(AUTONOMOUE]
AJNER

ool ] [ ] 1 1.

March  JUNIT III Concepts of Reserve  PPT
5 Bank of India
Reserve  Bank of India: i
Objectives; organization; "
,‘function and working
| I
April Monetary policy; credit controlBasics of Monetary PPT & Group
measures and theinpol icy !Activity
effectiveness. Regional rural ‘
and co-operative Banks in
ndia; functions. } -
April [Role of regional rural and co-Role of RRB and co- Fase Study and
operative banks in rural ]ndia;Pperative banks. PPT

Higher Order

Thinking Skills

Based

|1.Define

: Development

' banks with their,
R ; functions.

Evaluate ] 2.What are the |
significant

measurement
statutory bodies, | (16 to analyse.
established to | 4o monetary
support Indian | policy.
banking industry.

|

%Ad

Department of Management
Sophia Girls’ College
{(Autonomous) , Ajmer
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" I ]
SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)
2

B.Com II (SEMESTER IV)

achievement, theory of recover the
withdrawal of status, behavioural theory
(b) sociological theory: entrepreneurial
group theory, social change theory,
cultural theory.

responsibilities.

Jan. Entrepreneurial behaviour — meaning and Relation between ~Group activity
types. creativity and & PPT
Creativity and Innovation — definition, innovation. :
need and role, process, skills required for
. innovation, sources and opportunities for
innovation.
Feb. * Social regpohéibil}ty of entrepreneurs — o

definition, scope. :
Conceptual knowledge Case Study,

of social Quiz & PPT
responsibilities.

L Lk L] L

N

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int)
COURSE PLAN
SEM IV " UNITTOPIC  Concepts/facts | Teach Learning  Q
Month . _ 00000 . | ing | Outcome
Jan. UNIT I Conceptual knowledge PPT and Case 1. Understand

Theories of entrepreneurship - (a) of theories of Study entrepreneurial
psychological theories with reference to: Entrepreneurship behaviour & his
innovation theory, theory of need of social

FUNDAMENTALS OF ENTREPRENEURSHIP- 1I (PAPER-404)

Credit :04

| Marks Wéi-gh tage
%)

Questions
. SR
Knowledge Based
List the theories of
entrepreneurship
i Knowledge--50
| Understanding-35

Higher Order-15

“What is
entrepreneurial
behaviour™ Explain?

Understanding
Based

Explain Creativity &
Innovation.

Analyse role of an
entrepreneur in socio-
economic
development.

Higher Order

Thinking Skills Based
Explain the role of

Entrepreneurial
Development
Programmes

COURSE_PLAN_2022-23 DR_BHAWANA_SHARMA

22




March

March

April

Aprll

PRINCIPAL
(ALY Of\f"

el

it

Feb. UNIT I

Role of entrepreneur in socio-economic

growth : as an innovator, in generation of d

employment opportunities, bringing
about social stability,

" Balanced i'egional 'de've]oipine'ﬁt of

industries, export promotion and
import substitution, forex earnings.

UNIT 111

Entrepreneurial Development
Programmes - meaning,
characteristics, importance, objectives,
stages, critical evaluation of EDPs in
India, suggestions to make EDPs more
effective.

Role of government in Entrepreneurial |
Development.

Indian “S_tartups:- kﬂlw)e_s-ru—piiive
Innovations (Conceptual Framework),
Women Entrepreneurship.

SOPH A Lnil o i (,:OLLECJL
IT

Conceptual framework PPT & Quiz
of role of an entreprencur

in socio-economic

evelopment.

?

A:Exbgft promotion ahdi;f"ﬁT & Quiz |

import substitution

Concepts of PPT and case
Entrepreneurial study
Development

i’Progrmnmcs

! |
Role ofoovernment in Group Acnv1ty
EDPs in India

Conceptual framework Case Study '1nd
of Indian Start-ups. ~ PPT

| 2. Analyse the

Role of
Entrepreneur
in socio
economic
growth.

3. Access the

significance of

| Entrepreneurial

Development
Programmes

B,

Dspartment of Management
Sophia Girls’ College
(Autonomous) , Ajmer
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Meaning & Importance,

L] []]

B.Com I1I ( SEMESTER V1)

FUNDAMENTALS OF INSURANCE-II (PAPER-604)

IR

SOPHIA GIRLS’ COLLEGE (AUTONOMOUS)

Conceptuéi knowledge ATPPT and case

Nomination and discussion

Functions of the

TLLLLLLL

R

|

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit : 04
COURSE PLAN
SEM VI | ~ UNIT/TOPIC Croncewpts/rfac?ﬁ' : Teéching I:era'rhing | Questions Marks Wéiéhtage
_ Month | . Pedagogy | Outcomes . B ) I
Jan UNIT I Conceptual knowledge PPT and Case  Study the basic Knowledge
.. of insurance agent. Study steps to become Based
Insurance  agent:  definition, . 'What do vou
. _ an insurance | Y .
nature, duties, and rights, ‘ mean by Knowledge--40
S, (—— : RN SRS SR _paent ;I o, Understanding-40
Jan. ‘Agent Remunerations, ProcedureProcedure for becoming  Group activity & rosHrance:agent; Higher Order-20
‘ : ‘ Define = -
for becoming an agent, Pre- an agent PPT
jrequisites for obtaining license, ‘ nomination?
WA (— . : S————— o _ \Understanding
Feb. Cancellation of License, Conditions to Cancel the Quiz, Case Study |
Revocation or suspension/ License of insurance & PPT Based
Termination of agent’s agent. ‘ Distinguish any
appointment, Code of Conduct. | 3 differences
R T ’ = ; T ] —————1 between
Funct fth t g @ / iy
Feb. UN IT1 unctions of the agen EPT & case j(rZI'xsts‘lf) the;‘ Noination and
iscussion functions of an | A
Functions of the agent, B Assignment
! insurance agent
March  Nomination and Assignment- Explain the

|
|
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RERRRRRRRRRRRRRRRRERRRRERE R
a | b
l
%&
March  Life insurance sé'llingUnderWriﬂti'r{g' the Iifew__iQyﬁiAz & PPT
&underwriting the life insuranceinsurance ?
li i ts. s O T
ipo icy and insurance documents \Htg. he{ Oy def)
Thinking Skills
Based
Elaborate all the
T, F— o S SOTRTes | (SP—— S _insurance plans
April UNIT 111 Types of Insurance Plans [PPT and case Evaluate the in detail.
T study types of |
; ypes of Insurance Plans insurance plans. [Discuss the |
3 rocedure
~ April  [Issue of policy - Cover note, Conditions to issuea [PPT regarding ‘
IRefcgipt, Risk C_overage. Produc':tpo“cy { §ettlement of
pricing, Actuarial aspect: basis policy claims.
and types of premium, J
A W " el !
April Rebate and premium plans.Conceptual knowledge Case Study and ‘
v F’roccdure regarding settlement ofrebate and premium PPT ! |
/ policy claims (Maturity claims &plans . '
Aot ,w\g@_ _Deathclaims). - A U SN ! -
/
PRINCIFAL ead
SOPHIA GIRLS' COLLEGE Department of Management
(AUT‘C\JJfR%;OJS) Sophia Girls’ College
. (Autonomous) , Ajmer
l ‘ } l ‘ ’ l l l ’ ‘ ! l l . | l I | P e T T s -.‘\w_A_-;nW"‘;
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