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SOPHIA GIRLS' COLLEGE (AUTONOMOUS)
BUSINESS ETHICS AND SUSTAINABILITY (PAPER-106)

BBA | (SEMESTER )

Max. Marks :100 (70Ext; 30 Int)

UNIT/TOPIC

UNITI

Nawre Of  Business  Ethics-
Introduction, religion & ethics, moral
and ethics, relation between cthics and
business management, ethics in
Value  system:-values,  moral

. standard source of ethics, I|

objectives of ethics, categories of
values. universal standards. Values

for Indian Managers. cthics in
management-  factors,  vision,
corporate culture.

Ethical principle in business- Role of | Code of conduct and
_Board of directors. code of ethics, | Code of ethics

code of conduct, credo, clhicsi
|

committee, concept of whistle Blower, ‘
role of leadership, ethics audit

CUNIT IS
Ethics with special reference to
‘ Commercial and operations
management- marketing and Industrial
| Espionage,

R N A

COURSE PLAN

Concepts/facts

Business Ethics

l Values and Ethics

Implementation of
cthics in marketing

Di

Fl

i and PPT

TeachingPe

dagogy

Group

Discussion, PPT
& Chart

Brainstorming,
Quiz and Group

SCUSSIONS

Quiz,

storytelling,

ow Chart

PPT and Case

studies

Min. Marks: 40(28 Ext; 12 Int)Credit: 04

LearningOu | Questions
comes
Knowledge Based
Q). Define business
Identify the cthics?
concepts of
cthics and Q2. What is the
relationship | relation between cthics

with business as | nnd business?
well,

i
Understanding
Based

“Religion plays a
significant role in
business ethics”

' Comment,

corporate
| sustainability.

l

Higher Order Thinkin

Idcnufy the Skills Based

Explain the concept of

MarksWei
ghtage(%)

Knowledue--00)
l 'l‘dfl'\l.l[|\1||og.
Higher Order-10

I T1 1T L1 1

H))
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g = Finance, HRM, Operations and | relationship ' What is TBL?
‘ Gd Technology, 1T and ethics, E- Implementation of cthics| ~ PP'T and Cases | between ethics | Conclude the different |
Commerce and BPO, Accountancy, in HIRM. Finance and IT and different | aspectsof TBLin |
Imestments ‘ | fields of | detail?
' | management
Social Responsibility and cthical Storytelling, ,! Whatis whistle |
RN - values- Stakeholder's expectations, Conceptual knowledge PPT and low | | blower? Explain the ‘
CSR [Corporate Social Responsibility]- | of CSR | chart reasons to blow the
concept. implementation, advantages ‘ whistle in detail?
and examples. 1
S uNT | Relation between thics | PPT, Probem | lusirateand |
D ‘- : ” . _ and society Solving Activity | analyse the
Ethical Decision Making- Attitudes concept of
and beliefs, Business ethics and society, corporate
y * Ethical values and Dilemmas, Concept of Corpc;mlc | Case studies, sustainability,
Corporate Sustainability- concept, Sustainability | PPTand flow | KYOSIE
' sustainable development. | chart | technique and

Jam - " KYOSEI Technique, Triple Bottom -Conccp( of KYOSIEand | PPT and Case TBL

) / TBL study
¢ P é B i |

Line(TBl.K
1 "1

i
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BBA 1 (SEMESTER 111)

Mas. Marks (100 (TOEx: 30 Int)

SEMNM
onth

“

"

UNIT/TOPIC

UNITI

SOPHIA GIRLS' COLLEGE (AUTONOMOUS)

FUNCTIONAL MANAGEMENT (PAPER304)

COURSE PLAN

Marketing management- Concepl. importance,
functions and scope. traditional and modem

marketing concept,

Product planning and development- Meaning,
Importance, Product life cycle and new product

development,

Conceptual knowledge of brand, trademark, |

packaging and after sale services.
Price- Meaning, objectives, factors and methods. |

Place-  Mcaning.

types  of
distnibution and factors.

channels  of |

Promotion- concept, Advertising: Meaning, |

importance  and
Meaning

and process,

Personal  selling-
Sales  promotion-

Meaning and methods, Public relation- Meaning

and 100ls.

Min. Marks: 40(28 Ext;12 Inmt)

Couccpislfucuv TeachingPed

Conceptual
knowledge of
Marketing and

product

Conceptual
knowledge of
product

identification

" Conceptual
knowledge of
promotion mix

agogy |
Team

Exercise,
PPT and
Case Study

| Quiz, Group

activity &
PPT

| Group
| Discussion,

Quiz, Case

Study & PPT [

lxarningd
utcomes

Questions

1. Interpret the .&!' owledge Based

concepts of

| product, price, |

place and
promotion in
markeling.

| 1. Extend 4 Ps of
marketing?
! 2. Extend the

components of

' promotion mix.

Understanding Bas

| od

I. Analyze any 3
significance  of
marketing
management.

2.Distinguish

| between

| recruitment  and
sclection?

l[_l[;'l_rgr Order
Thinking Skills

ga_ml

Credit: 04

MarksWeightag
(%)
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UNIT I
Production  and  operations management-
Meaning, production v/s operation, features

Conceptual
framework of
production and

objectives, components, finctions, seope and .
types of proaduction svstem bl i m‘nf stage of PLC with
management prodiction switable examples
management in any Dinenys the fiactors
: , organtsation. | o mecting factory
¢ Factonn  lavout-Meaning, objectives — and | Fundamentals of P and bocation in detail
S - "”"‘\'P"\I % factory Inyout and | Gronp ‘ “
alon wanons  Meaning,  objechiv ; ; oy o
PRy 200N G, Qlectives. and factory loeation  Activity |
factors affecting ’
‘ .
| |
& Material - handling-  Meaning. objectives. | Basics of material l‘mhlcm i l
B impartance and equipments handling | Solving l -
Capacity pl.’mnmg- Coneept and mportance. | /\cli\'i(y. [
| Quiz &PPT I ,
]
INIT I Concepts of HRM I Quiz, PPT ‘J Access various‘ i
" BA” - Human  resource  management:  Meaning. | and manpower ‘ and case concepts of human| ,
features. objecnives, functions and importance. planning | study resource
Manpower planning - concept. objectives and | management '
PROCess, | ' |
|
| | |
) « - ' Recruitment - Concept.  sig mificance  and I’ Basics of Group , ; }
SOUrces. recruitment and | Activity, | k
X . : . {
Selection- Concept. importance and process. selection along | Brainstormin |
. with differences | g & PPT
F | P
f =1 — = ! )0
- Induction- Meaning. objectives, significa Case Study | i/d
/."Zc o major conients and problems. | programme and | and PPT ' pa— of Manigakidii
SRLS ou_aiézmmn- Concept. objectives. benefits and ' training and of opartment - :
(AUIWC ) employee Sephia Girls' Collet
AMER ’ { (Autonomous) , Ajmer
, .

PPT & OQuiz [ What is product

life eyele?

2. Analys
2. Analyse the | Elahorate each

|
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Max. Maris - 100 (T0Exz: 30

{’.‘x

B.Com I (SEMESTERIII)
FUNDAMENTALS OF ENTREPRENEURSHIP- | (PAPER-304)

Min. Marks: 228 Exx:12 Im2)

COURSE PLAN

EMIN UNITTOPIC Conceprsfacts  TeachingPeda LearningOutc  Questions
UNITI Conceptual PPT. Group Identfy the Kngwisder
= Entreprencurship — meaning. features. 0pss.  knowledse of Acvin &  opporunities  Basad
Tk ‘I mporiance Emreprenewrship  Quiz forbusiness  Listamy 2
Entreprenswr - me2ning.  characieristics. and develop 2 Sigmificances of
Dpes.  significence.  wens'gualides. sk business plan. €RTEpTERZUTShID
tendancies and behaviour.
“Entrepreneur s
an moovator
Explain?
Conceptual Brainstormin UnderstandingB
A‘bbj. Identifving and evzluating Business knowledge of e Group @
Opponiunities.  Quick start methods. entrepreneunizl  actvin & Org.n_n = lh‘:
7 . i - o essentials of 2
Business planning - meaning. charactenistics, opporumitiess&  PPT

need. importance and process of business plan

UNITH
Business Environment- meaning. tps &
Impact
External Environment Analysis- Concept. need
& imponance

,'
,“W.

business planning.

Environmental
factors

Case Smdy &
PPT f

\

good busiess
plan.

“Business
Environment
playsa
significant role
n
entrepreneurship
~ Explain

H f "h er Tnfcr
Liinkne Stills

MarksWeightase

%)
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Q‘n“} Fegal sequirements for establishment of a Coneeptinal IS Oz HNevedd
OC( ' new ot degal Torms of organization, SSI Tramew otk of Faplain the

D oOrpmise the diflerent sonrees

weEintration,  objectives  and - benefite ol theories ol
WO esetitials 1o o fancing 1o
regitation, - provisienal - and - permanent entreprenenrship sswitialoter [ of nancimg

eatihlish o e’ new enterprises”

reistration, prowedure of repistration
ventore

Fxplain

UNITIN Coneepts of M, |3, Develop o
' ' |
NPV - iR TR R A B 1 social | | Assignment  marketing plan
S \.'“\ll‘ll\\, ANNCES QL Shorte responsibility and, and case for new
term and long-teem finance, entreprencur l study product in an
| organisation
" Ventore capital financing - meaning. features, — Role ol PPT & Quiz l
JIC - provess, sources of supply of venture capital in- | entreprencur in ’ .
India ‘ socio-economic | ! ‘
| growth | '

Dpfelopghe a Marketing Plan, Roleof | PPT, Group ‘ ,
OM /£ F“m entreprencur in - | Discussion & X . ad
export and import| Quiz ,' ' Department of Management
- Sonum:cmm | | Sephia Girls' Collego
RN o v N T e Y e Y A A A A0
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LN, £ SOPHIA GIRLS' COLLEGE (AUTONOMOLUS)
BB A HT(SEMESTERY) BUSINESS ENVIRONMENT(PAPER-303)
Mas Marks 100 (70Ex: 30 Int) Min, Marks: J0028 Eat 12 Int) Credit: 04
COURSE PLAN
: UNITTOPIC Concepts/facts TeachingP LearningO) Questions MarksWeightage(
Month edagogy nteomes o)
UNIT1 Conceptual knowledge | PPT& Quiz ' Describe the Knowledge
— of business environment concept of Based
\:L((‘-j Business Environment- business I. What is the
v Nature. Concept and environment and | relation
Significance. Types  of scanning. between
ey ranment business and
Zackes Economic and non-economic  Analysis of difTerent Brainstorming, ' environment?
1 environment and their factors affecting Group : N ~
s interaction, business environment | Discussion& PPT | 2. Define
‘ | Monetary
- Environment scanning and its  Identification of | Case Study & Policy?
fﬁ“’f’ process, Interaction between  methods of ; PPT ‘ ) ’
- mntemal and external  environmental seanning | M
c ‘\ ingBased
e, | 1.Explain any 3
UNITH Implementation of PP, Group Analyse various | significance of
o _ monetary and fiscal ' Discussion & ceonomic industrial policy.
SC,P 3 Critical evaluation of latest policy Quiz | policics, o e
cconomic policies of India: applicable in ZAMYS Y-
fiscal policy, monetary policy business problems of
: small seale
environment,
Indusirizl policy. policy for small Conceptual knowledge of | Brainstorming, e
ot scale sector. mdustrial policy und SSI | PPT and case Higher Onder
study Thinking \h_H\
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N,

e -

. Expon-lmponpnlic_\'.

of FDI
‘ Industrial sickness,

Overview Policy, |

|
UNIT 111

Planning: Current five year |
plan, FEMA

Consumer Protection  Act,

Role and function of SEBI,

' Role of SIDBI, Competition

70
m&.@:

Basics of Exim policy,

DI and Inclustrial
Sickness,

| Coneepts of HRM and

manpower planning

B'nics‘ of recruitment

| Case Study and
| PPT& Group
| Activity,

|
|

|

! |
| PPT, Assignment

| and case study

|

!
|

| Group Activity&

- and selection along with ( Quiz

] differences

Induction programme
and training and of
employee,

l Case Sﬁfdy and
' PPT& Quiz

Evaluate

| significant

| Statutory bodies,
' established fo

| support Indian

I business.

l

|

Based |
l'l.f)cﬁnc business |
| environment, |
| Llaborate

I
| environment
|

| with suitable
| examples, ,

exlernal

] 2.What are the
| reasons of

l industrial |
sickness? '
( Discuss. |

1A
COURSE_PLAN_2020-21_DR_BHAWANA_SHARY
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B.Com 111 (SEMESTERY)

FUNDAMENTALS OF INSURANCE - | (PAPER-504)

Max. Marks 100 (TOExt; 30 Int)

SEMIN
Month

J»JJ
frg

UNIT/TOPIC
UNIT1

Introduction  of

purpose, need,
and principles.

Insurance:
significance

Insurance & Assurance,
Insurance as a social security
100l

Insurance and economic
I development, Challenges in
Insurance Sector.

UNITIT

Life Insurance:  meaning,
types, importance, principles,
Types of insurance contracts.

Marine: meaning, types,
importance, principles

types

Min. Marks: 40(28 Ext;12 Int)

COURSE PLAN
Concepts/facts | TeachingP LearningOut
| edagogy comes
Conceptual knowledge | PPT, Group ’ Study the basic
of insurance . Discussion and concepts of
i Quiz insurance
| |
—
Difference between | PPT & Quiz
insurance and assurance |
| |
- Challenges in insurance | Group |
| sector | Discussion, PPT
& Quiz |
Conceptual framework r—PPT &case Classify
of life insurance discussion insurance into
different
categorics
|
|
Conceptual knowledge | PPT, Quiz ‘ |
of marine insurance and

| security?

Credit : 04

'Quu;iovns :

Knowledge =
Based
What do you

mean by social

| MarksWeightage(
'/o)

Koow ledge-d0
Understanding-40
”l;hl..' Urder-20

Define marine
insurance?

UnderstandingB l

(th’

Distinguish any |
3 differences

| between over- | 1
insurance and

under-
insurance, g

Compare any 3
differences .
between life and
fire insurance. |

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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NPV

Dec -

Jan-

|

|
'so‘um

Fire:  meaning,
importance, principles

fypes,

CUNIT I

IRDA: IRDA At 1999,
Mission, objective. functions

and composition,

LICI: organizational set up of

the company, objectives,
functions and  distribution
channels,

GICL: objectives. role and
functions.

ol

Fire insurance and its

I\pes

Concepts of IRDA

Basic knowledge of
LICI

Conceptual knowledge
of GICI

PPT and case

discussion

Evaluate the
stnture &

PPT & Quiz

tunctions of
IRDA, LICT &
GICL

pP ]t\ Qlli[

PPT& Quiz

Higix
Thinking Still
Boad

Elabocate all the
ponciples of
INSURANS 1N
detal.

A »'u:\"

Discuss the
cases of life

INSUFIONE.

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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@ SOFHIA GIRLS' COLLEGE (AUTONOMOUS)
&

BA TISENMESTRIVTD SALES AND ADVERTISING MANAGEMENT (PAPER-206)
Mar, Marks o 1000700 e, 30 1) Uin Yk A3 F s 17 ety Ceofn G4
COURSEPLAN
SRIRE UNIEZTONIC Comeapta/facts Teachingl faarning (Jaertinne \1_3.riu
Manth tdagop Oruteame Weithe
' - azdA)
S Salrs Maragement Kroraledze
: Sale Manspement - An 111 2 hart flased
/5"‘-"/ ’ Introduction, (Mjectives,  Natare Mestily the ()1 [efine Sales )
and  Charsdtetistics, | orations, roecepty of Manazement Ve
Ampontace. Salen Management Sales : ¢
P Challeniges i the 217 century and ":"f?:::m 02 "Wkt are the '_ i
new shlly reguired, Process aof ‘a"m/ qualitics of ‘"") peret
! Sales Manaprement, i challenzes  Salesman? :
Salesmatidipe Meanimg, Nature and - Qualities of (rtz and Grierp
" n'J baruds Salesmanship Discussions |
Cralities of  Sales  P'eromnel- Linderstanding
General  qualines  and  epecific Pased
selling qualitics ' . Explain the concept
Sala Orgamvzations  Meaning, Sales ( Jtganization | low Chan, of AIDAS thesry.
"]-’ umactertics,  purpenes,  need, and Theaties of o Cae Studies | Explain the \
impenianc e, cton determining the Selling and PPT iochniqucsto select |
srcture of  wales  orpamization, \ ' 2 salesman. !
Steps 1n setting up  the  sales . ! ‘.
organization,  types  of  sales, ’ [ f |
arpanization. ‘ i (j‘ < é | ,
Theuries Of Selling- AIDAS theory, ! f % X | hin |
Right st of circumstances Theory, | l | %ﬁm |
5 , . inking Skills i
Buying Formula Theory, | g \ ! Daved [
. Pehavioural eauation theory, | i SO ) ek

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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‘ ' | T I L DINE IS TR L
@,rrl' EERRREEREEREL
e Usin Management of Sales (4] Whn.ued-zScllmg
Personnel theories? Conclude
'ﬁfld Masagement of Sales Personnel- ) the different
Hecruitment Wentify the  peories of sales
) | . technigues p 4
1 Sclection, Recruitment and 0 manage with suitable
e Sclection of Sales PPTand Cases  gales example?
Personnel | personnel
9 Motivation, Controlling Motivation and | Case studies, What “”‘l“
e Controlling techniques PET and flow forecasting?
chan Explain the
UNIT 111 Conceptual fameworkof |~ PPT | Illustrate and  different
Sales Quatas- sales quota and sales analyse the techniques o
Ju L Meanming.C haracterntics,Objectives, ferritorics. concept .forccast “W. S-"F$
Importance ty pes.methods Principles, ofsales quota, ' an organisation?
Problems and Limitations, : ' .pulicics.
Sales  To lermtones-  Meaning, W
Defintion, Awpects, Objectives, Need Sriade (mc.s
and  Importance, Keasom  for  not forccasung,
establishing sales terrtones, Factors
allecting the sivze, Factors 1o be i ‘
comsdered  wlnle  establishing  sales
territaries, Precedure and Methods ;
P Sales  Policww Meaning,  Definition, Types of sales policies | Case studies,
/ € haracteristics, Importance, | PPT and flow |
 lassification | chart {
|
Seles  Forecasting:  Meaning, | Techniques of sales | PPT |
Definition, Features, Importance and | forecasting | ‘
f t Obgects, Sales Forecasting  Periods, ' ; )y
/ Factors  influencing  the  Sales | | i r | | "b“
ANCPAL I orecasting, Methods and Techniques | AN\ 34 . mﬂﬁmm of Mane
Pf}" 1 “',LEG" Sales  Forccasting,  Guiding ‘ N s”hh GM"C
- ("' 249) Frinciples  for  Sales  Forecasting, | ‘ /| (Auto, ollege
P ‘A-“«J Lamitations of Sales Forecasting , \ | nemouy, .A]mor
" N L el L N ol o 1 i T (O T ik B P (I N o ) i 1 i

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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@ SOPHIA GIRLS' COLLEGE (AUTONOMOUS)
&

BRATHSEMIESTER 1V)
BUSINESS RESEARCH (PAPER402)

Max. Marks ¢ 100 (TOEAL, 30 Int) Min Marks: 10028 | 12 Ity Credie: 04

COURSFE PLAN

SEAEI UNIT/TOPIC Concepts/facts
Month

Teach Learning Questions MarksWeighta |
UNIT ! . dnglPe | Outcomes ‘ pe(%)
/ 2 (‘olk‘cpllul ]‘l" and Case 1. Interpret the A'n wledge
h] LV Definition and concept of business rescarch ‘ p Anowledge |

knowledge of :\'llkl) concepts of  fased .

. | i >
business research | | business | |- Extend the \ led
| I RNNnossicuy
: . : ! . s 1 ) .
A Tapes of Business rescarch: descriptive and Conceptwal — PPT rescarch, ‘?‘ neepts of -
Ma Exploraton ‘ |  business rescarch. |
AFL;J ’ knowledge of types| | ‘ | Understanding
of research ,

EI. Extend thetypes ;-I"\l  Oclher
[ thghe Tudr-

‘: { Seope of rescarch methadology : research pn\:css; Conceptual — PPT | ' of rescarch | |3
’ knowledge research) l :
l process I Understanding .
N i R ,
UNIT 1L | Conceptofdata PPT sed ‘
f“l; Mcthods  of Data  collection-primary and collection ' I. Analyze any 3, :
f secondan data ; ‘ 2. Analyse the C‘ielhods of da ;
| — - concept of data Sollection. . i
”1 a Collection, sunvey Method & Qutstit’nnnirc: Fundamentals of PPT and collection and .[(.)xslmgunsh' . I l
Desion.  sampling npe &  sample  size . - ; betweendescriptive
(7 determination. ' sampling e sampling.  [.q exploratory !
h?
Basics of hypothesisPPT ~ {( f
Tune Hypothesis : Meaning. formulation, types ]
\
ettt RS

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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———— > —

o ——

UNITII
Testing of Hypothesis.

of computers in rescarch,

,JZM

}m. -~ ‘ S' CU_LE“
- =743)
B a[

e« c— -

Repont writing and presentation

Concepts of testing PPT
of hypothesis

Large Sample test, small sample test - 1 test, bsc Basics of different PPT

' lests

B Access various ishypothesis?

tests in Elaborate each
hypothesis | stage of research.|
2.Discuss the 1 «
a | tests applying in |

| hypothesis

|

i |

Head
%mofuan
SWGMQ'%

), Ajmer

|

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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2

A

Max, Marks s 100 (705N 30 1at)

Min, Marke 40028 Pa 12 1ot

COURSE PLAN

SOPHIA GIRLS' COLLEGE (AUTONOMOUS)

B.Com IHSEMESTERTV)
FUNDAMENTALS OF ENTREPRENEURSHIP- 1T (PAPER-404)

Credit .01

SEMIV UNIT/TONIC Concepts/facts | Teac i Learnin Questions ! MarksWeightage
Month | hing" | pOuteo () 4
UNIT | Conceptual PP and Case! 1 Understand | Kuowledye Bosed |
. ? | b ' s
A M»U") | Theories  of enteeprencurship = (a) | hnowledge of theories! Sty entreprencurial | List the theories of !
] ! psychological theories with reference to: | of Entreprencurship behaviour & his! entreprencurship o i g
\ i o » 2 . NUUWTS]
{ | innovation thaony, theory of need of | social ; S
i | auht . e | *What is Understanding-33 |
l I achievement,  theon  of reeover  the responsibilities, il Hishver O Jcr-l‘ !
l withdrawal of status, behaviowral theory | ;n:n:p.f cm::n;'m lain? o .
| R Ry r" Explain?
i (M) soviological theony: entreprencurial E I chavion p '
eroup theony, sovial change  theory, | Understandingl)
. cultural theory, ased
A & { Entreprencurial behaviour = meaning and | Relation between Group Explain Creativity & |
! f ‘ npes ereativity and activity & Innovation, g
Creativiny and Innovation = definition, | innovation, PPT Analyse role of - !
| need and role, process, shills required for SR .
b S socio-economic
!nn\»\alt\ n, sources and opportunities for development, l
Comnovatnon,
b R i e e e e Higher Order
P’] Social responsibility of entrepreneurs - Thinking Skills Based
| - | definition, scope. Explain the role of
- : Conceptual Case Study &| (' P :
4 Entrepreneurial
1 knowledge of social | PPT
- P Development
, responsibilities.
t Programmes
COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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%
yres

SOPHA GIRLS

W

UNITHI

Role of entreprencur in socio-cconomic

growth : as an innovator, in generation of;

employment opportunities, bringing
about social stability,

Balanced regional development of
industries, export  promotion  and
import substitution, forex eamings.

CUNIT I
Entreprencurial Development
Programmes - meaning,

charactenistics, importance, objectives,
stages, critical evaluation of EDPs in
India, suggestions to make EDPs more
effective.

Role of government in Entreprencurial
Development.

Indian Startups:Disruptive Innovations
(Conceptual  Framework), Women
Entreprencurship.

Conceptual PPT
framework of role of
an entrepreneur in
SOCIO-CConomic
development.

Export promotion and| PPT
import substitution

Concepts of PPT and case
Entreprencurial study
' Development
’ Programmes !
Role of government | Group
in EDPs in India | Activity
l
t |
| Conceptual | Case Study

framework of Indian | and PPT
| Start-ups. ‘

2. Analyse the
Role of
Entrepreneur in
SOCIO CCOnOmic
growth,

3, Access the
significance of

Entreprencurial

Development
Programmes

Head
Department of Mana

Sephia Girly' w'.:,.
“““ﬂmn.nm

i

ment

COURSE_PLAN_2020-21_DR_BHAWANA_SHARMA
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Man Maeks

BN SENTESTERYD
Indian Banking Svstem (FAPFR.6012)

OO IO S0 0 Vs Magke 128 At tony

COURSE PLAN

SOPHIA GIRLS COLLEGE (AUTONOMOLUNS)

Credat 0

s UNITore Coneepts facts Teachingl'e  LearningOu Ouestinns .\lurln\:lr‘ﬂﬂ“l!f(
Month dagogy teomes »
LR Coneeptial " Desenbe the Anoneledye
. RPN fosedd
1 Anos ledee of Indian concept of Tndian - My
N ; U DLLIN AR
A\ X . . . ,
‘ lrw ian  hanling  avstem Nankire vstom hanking sy stem Lo What s the T .
Srwtuare and orgamization = scture of ,h | i 1
. ’ | '
of Ranks Indian  hanking il 0
Resenve haok of T, Analy sis ot apey Growp svstem?
N Ay linling mstitution: banking institutions activiny &
vemmencial h.lﬁk\, l\‘_cmn.ul m luJi.\ ' : ”\‘lllil' Iank?
nural hanks comopenative Undlerstomding
hanks, Based ‘
" Development hanks. SBE Analysis of Pl LExplainthe |
‘ F . ~ . |
‘f\(‘ { l_‘-"@’ history, - objectives, Jevelopment banks working of any 3 |
unctions,  stncture and . »
organization, working and | | significant ,
P |
Peogien ) X . | banks? |
UNIT I Conceptual el | Analyse BRA |
p g X 9 alvre
" A ) knowledge Banking [ applicable in "’\"‘_’l-‘ -~ l '
Banking f\bulmmn .-\.ct regulation Act 1949 banks in India. | Banking
1949:  histon:  social } [ Regulation Act. ,
control; I ,'
"M Banking Regulation Actas | Implementation of }mr X ieler Order /
03 applicable to banking Banking Regulation ‘ Lhinking Skilly /
K companies . Act | L
Rl VR —
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Public sector banks and co- ‘ >lmplcmcnl;nion

operative banks Banking Regulation

of l Case Study

| and PPT&
Act on Public sector| Group
. banks  and 0~ Activity
operative banks | y
| |
' 1
UNITIN Concepts of Reserve | PPT
Bank of India
Reserve Bank of India:|
Objectives;  organization:
function and working
Monetary policy:  credit| Basics of Monetary | PPT
control measures and lhcirl policy &Group
effectiveness. Regional rural | Activity
— anki & . y
and co-operative Banks in| |
India: functions. . :
| {
Role of regional rural and Role of RRB and co- | Case Study
co-operative banks in rural | operative banks, and PPT
India; progress and |
. performance

lll .Define

| Development
banks with their
functions.
2.What are the

mecasurement/too’

|
| Is to analyse the
monetary policy,

Evaluate
significant
statutory bodies,
established to I
support Indian
banking industry. ,

|

il

!

|
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Max, Marks :

100 (70Ext; 30 Int)

SOPHIA GIRLS' COLLEGE (AUTONOMOUS)
B.Com HI(SEMESTER vI)
FUNDAMENTALS OF INSURANCE-1 (PAPER-604)

Min. Marks: 40028 Fxt;12 Ini)
COURSE PILAN

UNIT/TOPIC
| UNIT

Insurance  agent:  definition,
nature, duties, and rights,

Agent Remunerations,
Provedure for becoming an
agent, Presrequisites for
obtaming license,
Cancellation of License,
Revocation or suspension/
Termination of agent's
appointment, Code of

b Tendies

UNIT I

Functions of the agent,

Nomination it\d-Assignmnlo
. Meaning & Importance,

|
P Wty LA T (5 WY Bt W TS WO Wl RSt £ B B D4t B2 et

Conceptv/facts

Conceptual knowledge |
of insurance agent,

| Procedure for
becoming an agent

i Conditions to Cancel
| the License of
| insurance agent.

; Functions of the agent

|
|

;

|

| Conceptual knowledge |
Nomination and
Assignment

Teachingl

cdagogy
IPPT and Case

Study

Group activity
& PPl

Casc Study &
PPT

PPT &case
discussion

PPTand case

discussion

== =
Classify the

LearningOut
comes

Study the hasic
steps to become
an insurance

| agent.

i -
unctions of an
insyrance agent

14 Bt bt i Sl £\t Rd T 4 B0 B Mt £k ind i £

Credit : 04

uestions MarksWeightage(
%)

 Knowledge
Based

. What do you
mean hy
Insurance agenr?| nderstandime.

| Define | Higher OGader-20

| nomination?

| i
| UnderstandingB |
1 |

ased

Knors ledze—4t

' '
i o)

| Distinguish any |
| 3 differences |
| between

~{ Nomination and

Assignment

Explain the
Functions of the

agent !
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June

dune

|

’

!

! :“Jﬂ
- ! =

=

'Life  insurance selling | Undcrwriting the life
‘&Underwriting  the  life|insurance

insurance policy and insuranccg

| documents.

I

[UNIT I | Types of Insurance Plans | PP

| Types of Insurance Plans
{

Issue of policy - Cover note, | Conditions to issue a
lRea.'ip( Risk Coverage. Product | policy

pricing, Actuarial aspect: basis|

and types of premium, .

[Rebate and premium  plans. ]Cooccplual knowledge
'Proccdurc regarding scttlement | rebate and premium

Iof policy claims (Maturity X/ F|

claums & Death claims).
PMN&P

P mdum,s' co
cpm,onom

PPT

plans

T

f study
|

l

| Case Study and

|
1

 Evaluate the types |
of insurance plans.

Thinking Skills

| Based

Elaborate all the |
. |
nsurance Pl‘n; |
in detail.

Discuss the
| regarding

settlement of
policy claims.

Procedure ll
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