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Max. Marks :

COURSE PLAN-2019-20 (U.G. Programs)

(Semester I, 1T &V)
SUPHIA GIRLS' COLLEGE (AUTONOMOUS)

BBA 1 (SEMESTER 1)

100 (70Ext: 30 Int)

BUSINESS ETHICS AND SUSTAINABILITY (PAPER-106)

Min. Marks: 40(28 Ext 12 Int) Credit: 04
COURSE PLAN
SEM | UNIT/TOPIC Concepts/facts Teaching Learning Questions Marks
Month Pedagogy Outcomes Weightage
(%)
SEM 1 UNIT 1 ‘ . Business Ethics Knowledge Based
JULY Nature O ‘ !lusmoss Ethics- PPT & Chart Q1. Define business
Introduction, religion & ethics, moral ' Identify the ethics?
and ethics, relation between ethics and f concepts of ' Knowledge--60
ltusmcss management,  ethics  in ‘ | . ‘ cthic's and' Q2. What is the Understanding-30
Value system:-values, moral Values and Ethics ( Quiz and Group | relationship . Higher Order-10
standard source  of ethics, Discussions | with business as rela.tlon betwan
objectives of ethics, categories of | well. ethics and business?
values, universal standards. Values | |
for Indian Managers, ethics in 1 “
management-  factors,  vision. Understanding
corporate culture. | , Based
Ethical principle in  business- Role of Code of conduct and B Flow Chart | ‘Re!lglon plays.a
Board of directors, code of ethics, code Code of ethics } and PPT ; Slgr‘uﬁcant r(.)le -
. ; ; business ethics”
of conduct, credo, ethics committee, ‘
. Comment.
concept of whistle Blower, role of ] <
. : & w | , )
leadership, ethics audit “ I Explain the concept
? ’ of corporate
ustr  o~ebpmp ...  —H—nu— - ] < otis
AUGUST UNITH Implementation of | PPTand Case | Sustanailibity.
Ethics with special reference to | ethics in marketing studies r'
Commercial and operations ‘
management- marketing and Industrial i l’ Identify the
____ Espionage, 1
T ————————
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Finance, HRM, Operations and
Technology, IT and ethics, E-
Commerce and BPO, Accountancy,
Investments.

Implementation of ethics in
HRM, Finance and IT

Social Responsibility and ethical values-
Stakeholders expectations, CSR Conceptual knowledge of
[Corporate Social Responsibility)- CSR

concept, implementation , advantages

and examples.

SEPTEMBER- UNIT I1I
OCTOBER

Relation between ethics
and society
Ethical Decision Making- Attitudes and

beliefs, Business ethics and society,

Ethical values and Dilemmas. Corporate Concept of Corporate
Sustainability- concept, sustainable Sustainability
development.

(TBL TBL
\kc" 0“\ “
SoPpTOY

8 pIVE

KYOSEI Technique, Triple Bottom Line Concept of KYOSIE and

B

PPT and Cases

Case studies,
PPT and flow
chart

PPT

Case strudies.
PPT and flow
chart

PPT and Case
study

RERRGZRR

relationship Higher Order
between ethics  Thinking Skills Based
and different What is TBL?
fields of Conclude the different
AnggEmEL aspects of TBL in
detail?
What is whistle
blower? Explain the
reasons to blow the
whistle in detail?
Iustrate and
analyse the
concept of
corporate
sustainability,
KYOSIE
technique and
TBL

.

Department of Management

Sophia G'+*-' " ~"tang
(Aute: ’
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g SOPHIA GIRLS' COLLEGE (AUTONOMOU'S)

BBA 1 (SEMESTER IIT) FUNCTIONAL MANAGEMENT (PAPER 304)
Max. Marks - 100 (70Ext; 30 Int) Min. Marks: 40028 Fxt: 12 Int) Credit: 04
COURSE PLAN
SEM 111 UNIT/TOPIC Concepte/fact  Teach Learning Ouestions Marks
Month $ ing Outeomes Weightage
SEM | UNIT 1 Conceptual — PPT and Case | Interpret the Knowledge
JULY

Mnrkcn'ng managemoent.- (‘nm‘(‘pl. il\\'\\l‘l.’llh‘\‘. knm\lcdp.c of Sl!l('_\ concepls of j;”(M‘(’l/

functions and scope, traditional and modern Marketing and product, price, | 1. Extend 4 Py of ]

;‘:rl\“"‘g contept ' 'W(‘(lllc‘ plﬂCC and | mﬂrkclinu'l) l—\‘n”w'tlluL -
aduct planning and development- Meaning, ey | 20

Importance,  Product  life cycle and new prnmmlf.m ¢ 2, Extend the ~ Understanding

product development, marketing, ‘ -35 Higher

components of  (yrder. (5

Conceptual knowledge of brand, trademark,  Conceptual Group activity promotion mix.

packaging and after sale senvices. knowledge of & PPT |

Price- Meaning. objectives,  factors  and product | Understandi

methods. identification i g Based

Place-  Meaning. types of channels  of

1. Analyze any 3
distnbution and factors.

significance  of

parke!ing
‘ | management.
Promotion- concept, Advertising: Meaning, Conceptual ~ Case Study &'{ 2.Distinguish
importance and media, Personal selling- knowledge of PPT ! fetW(_fen |
Meaning and process, Sales promotion- promotion mix ? ecruitment andi
Meaning and methods, Public relation- | | selection? |
Meaning and tools. | | f
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% AUGUST UNIT II Conceptual ~ PPT Higher Order

Production and operations management- framework of Thinking Skills
Meaning. production v/s operation, features 2. Analyse the Based

objectives, components, functions, scope and system of  1.What is product
types of production system production | life cycle?
management in | Elaborate each
| an organisation. | stage of PLC
| with suitable
| examples.
2.Discuss the
| factors affecting
Material  handling- Meaning, objectives, Basics of material Case Study | . factory location

importance and equipments. handling and PPT ‘ | in detail.
Capacity planning- Concept and importance. ‘

production and
operation
management

Factory layout-Meaning, objectives and Fundamentals of PPT and

principles. factory layout and Group
Factory Location- Meaning, objectives and factory location  Activity

factors affecting.

SEPTEMBE UNIT II] Concepts of HRM PPT and case 3. Access various
R- Human resource management: Meaning, and manpower ~ study " concepts of
OCTOBER  £oatyres, objccliv?s. functions and i’mppnance. planning | human resource |
Manpower planning — concept, objectives and
' management.

process.

Recruitment — Concept, significance and  Basics of Group

/X‘/ P W}/ sources. recruitment and  Activity }

Selection- Concept, importance and process.  galection along |

PR\“C\S%O\-\-EGE | with differences |
soPH\AG&LONO\’S\'Induction- Meaning, objectives, significance,Induction Case Study ‘ ] %
'N,“ . : ea
AN major contents and problems. programme and  andRPT w
Training- Concept, objectives, benefits and,,.: . . o Dopl‘rtmentof Management
g P training and of ;
methods. Sophia Girls' College

employee.

(Autonomous) , Ajmer
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B.Com 11 (SEMESTER 111)

Entreprencurship - meaning and definition, features,
types, importance and benefits of entrepreneurship,
Entreprencur - meaning and definition, characteristics,
types, significance of entreprencur,

Specific traits/ qualities of entreprencur -

L eadership

knowledge Case
of Study
Entreprencur

ship

= leadership roles, leadership behavior.,

7

Max. Marks : 100 (70Ext; 30 Int) Min. Marks: 40028 Fixt: 12 Int)
COURSE PLAN
SEM 111 UNIT/TOPIC Concept T
Month s/Macts e
SEM 1 UNIT | Conceptual PPT and |
JULY

r&his |
' social

FUNDAMENTALS OF ENTREPRENEURSHIP (PAPER-304)

Credit :04
Lear Questions ' Marks Weightage
ning | (%)
| Unders Knowledge
tand Based
e List any 2
entrepre y , )
| neurial  Significance of | Knowledge‘--al)
| | , Understanding-35
behaviou entreprencurship

Higher Order-15

J“Entreprencur isan

. innovator” Explain?
responsi |

bilities.  Understandin

g Based

Organise the
essentials of a good

business plan,
I

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA




&S&otust  UNITH B 76&1&&@1-" PPT

. ) framework
Theories of entrepreneurship — (a) phychological theoriesi0 oo L 2.
with reference to: innovation theory, theory of need of of | i| Analyse
achievement, theory of recover the withdrawal of status, ? htrepreneur 1 the
behavioural theory ship ‘ | theories
(b) sociological theory: entrepreneurial group theory, { entr(::ir i |
social change theory, cultural theory. * eurship

l
| |
| |
| |
_ PR I N R
Development of entrepreneurship in India (pre and post ﬁ‘Iﬁ{vecent ?’PT ‘
independence), recent trends for development of trends for | |
|
|

|

entrepreneurship in India. development,
of

’fntrepreneur | \
ship | |
o " Innovation and entrepreneur — definition of creativity andlnnovation Case ‘
innovation, difference between creativity and innovation,f::md Study,
creative process, innovation process, skills required for :Creativity Group |
, innovation, need and role of innovation today, sources | ‘\Activity |
and opportunities for innovation. | fxnd PPT ‘
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S%FR-

OCTOBER

UNIT I
Social responsibility of entrepreneurs ~ definition of

cntrepreneurs.

Role of entrepreneur in socio-economic growth : as an
innovator, in generation of employment opportunities,
bringing about social stability,

Balanced regional development of industries, export
promotion and import substitution, forex earnings.

plee

PRINCIPAL
SOPHIA GIRLS' COLLEGE
(AUTONOMOUS)
AJMER

social responsibility, scope of social responsibility of

Concepts of PPTand 3. Access

social case the

responsibilit study ~significanc

y and eof

entrepreneur entreprencu
r in socio-
economic

, — growth

Role of Group

entrepreneur Activity

in socio-

economic

growth

Roleof  Case

entrepreneur Study and

in export andPPT

import |

e

Denartment of Management
Sophia Girls' College
(AutOanouS) ) NM
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Max. Marks 100 (TOExt: 30 Int) Min. Marks: 40028 Ext: 12 Int)
COURSE PLAN
SEM I UNIT/TOPIC Concepts/Tacts Feaching
Month Pedagogy
SEM 1 UNIT I Conceptual knowledge PPT and Case
JULY

- g ) of business environmentStudy
Business Environment Nature, ’
Concept and Significance. Types
of environment:

Economic and non economic Analysis of different  Group activity &

-T\o‘m ). T YD TR TR P g e T g T s g

SOPHIA GIRLS' COLLEGF (AUTONOMOUS)

B.B.A I (SEMESTER V)
BUSINESS ENVIRONMENT (PAPER-50Y)

Credit: 04

Learning Questions
QOutcomes
Describe the  Knowledge
concept of Based
business I. What is the
environment  Telation between
and scanning.  business and
environment?
2. Define

environment and their interaction. factors affecting PPT Monetary Policy?
business environment Understan
Environment scanning and itsldentification of Case Study & ding
process.  Interaction  betweenmethods of PPT Based
mternal and extemalenyvironmental scanning I.Explain any 3
environments . significance of
AUGUST  UNITTI ~ Implementation of  PPT & material of Analysc various. industrial
monetary and fiscal current affair economic | policy.
Critical evaluation of lates Hc\t’ary policies, e
economic policies of India: - applicablein - 2.Analyze any
fiscal policy. monetary policy b | 3 problems of
I | small scale

Marks Weightage

%)

Knowledge--40
Understanding-40
Higher Order-20
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Industrial policy. policy for Conceptual 'kno“'ledge PPT and case environment.  industry.
%@é )

small scale sector, of industrial policy and study
SSI Higher Order
Expon-lni;;on 7 policy Basics of Exim policy, Casegmd)’ and %’M
Overview of FDI Policy,FDI and Industrial PPT & Group 1 Define
Industrial sickness. Sickness Activity busiiess
environment.
Elaborate
external
'SEPTEMBER- UNITIII Concepts of HRM and PPTandcase  Evaluate environment
OCTOBER manpower planning  study significant with suitable
Planning: Current five year statutory bodies, examples.
plan, FEMA 4

established to

support Indian ~ 2.What are the

business. reasons of
industrial
sickness?
Discuss.

Consumer  Protection  Act,Basics of recruitment Group Activity
Role and function of SEBI, and selection a]ong with

differences
/& f vond, r

p /Ro/k‘ of SIDBI , Competition]nduction programme  Case Study and &/d
SOPHIA GRI’IIyLCg'P(% Act. and training and of ~ PPT Department of Mana gement
MUE%OMOU#EGE employee. Sophia Girls' College
i IER- W— , : i

(Autonomous) , Ajiner

| | {
{ | | [ ] ] | | | | | | | | | | | | | |
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@ B.Com 111 ( SEMESTER V) FUNDAMENTALS OF INSURANCE (PAPER-504)
&&=

Max. Marks 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext: 12 Int) Credit : 04
COURSE PLAN
SEM I UNIT/TOPIC Concepts/facts Teaching Learning Questions Marks Weightage
Month - __Pedagogy  Outcomes .“ . (%)
SEMI  UNIT1 Conceptual knowledge PPT and Case Study the basic  Knowledge
oL _ i of insurance Study conceptsof  Based
Introduction of Insurance: . ‘What do you
e insurance v | Knowledge--40
purpose. need, significance ‘ mean by social .
il priiicisles ' 2 s Understanding-40
p 7 P - _ L | Jsccumy. Higher Order-20
Insurance & Amce. . foerence between Group activity & De Biie miirine
Insurance as a social secunity - insurance and assurance PPT A 0
, insurance’
tool ‘
Insurance and economic Challéhgé§ in insurance Case giﬁdy & Understanding
development, Challenges in  sector PPT Based

Insurance Sector. L
Distinguish any

AUGUST UNIT I - Conceptua[] framework PPT & case Classify | 3 differences !
" I . of life insurance discussion insurance into ‘ between ove(rj ) (
: ‘ A Insurance |
Life . nsurance n'1ea.mlng, | s - | an |
types. importance, principles, : | ! -
Categories " insurance.

Types of insurance contracts. , [

| Compare any 3

Marine: mcaniﬁg, t'ypés,' Concépthal knoMedgé PPT and case g
importance, principles of marine insurance and discussjon . differences ,
types between life |

| | | ] | .

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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Z

Vire meaning, typesire insurance and ity
mportance, principles 1ypes
SEPTEMBER- UNIT 1) Concepts of IRDA

OCTORER
IRDA: IRDA  Act 1999,
Mission, objective, functions
and composition,

LICL: organizational set up ofBasic knowledge of
the company, objectives, |(]

functions and  distribution

channels,

£ f drox, of GIC|

PRINCIPA
SOPHLA GIRLS' cousce
{AUTON ONOMOUS)
MER

PI) and case
discussion

PP and case
pludy

PPT

GICIL:  objectives, role andConccpﬂwl knowledge Case Study and
PPy

Jovaluate the
structire &,
functions of
DA, LICI
alicy,

ad fire
AR #

Higher Order
Thinking Sklly
fased
Flaborite all the

principles of
I ance in
# derail,

Iisenss the casws
of Vife insusance,

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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B.Com III (SEMESTER V)

g

packaging — role and ‘Conceptual knowledge PPT and group
functions, brand name ,patent of product identificationactivity
and trade mark,

| 1 | | | ! | | |

PRINCIPLES OF MARKETING(PAPER-503)

Max Marks: 100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credit : 04
COURSE PLAN
SEM III UNIT/TOPIC Conciep‘tSTfée{s' feaEhing T Learnmg *f‘alestmns T Markﬁi’eiglitig?
Month ) Pedagogy | Outcomes - (%)
SEMI UNIT I ~ Conceptual knowledge PPT and group  Study the basic Knowledg
s . of marketing activity concepts of Based
Introduction: Nature and scope ‘ ‘What do you
i o marketing r Knowledse. 40
of marketing, importance as a | mean by U gw ¢ °§.. 40
- ~ - . | | o t g
business function and in the 1rad1t10nal ‘Hinglferf g: d::'-QO
_ economy. 7 i o concept of |
Marketing concepts — Difference between  Group activity & marketing?
traditional and modern, selling traditional and modern PPT ‘ ‘ )
Vs marketing, marketmg m1x concept of marketmg What is
R oo o - i ng =20 S ‘ : o
\1arkeun2 environment. Factors affectmg Case Study & marketing mix? |
marketing environment PPT Understandin
wnaerslanding
AUGUST UNITII Conceptual knowledge PPT & group Classify product Based |
of product activity identification Distinguish any |
Product: Coneept Of_ product] into different | 3 differences
consumer and mdu-stnal goods, parts ' between |
product planning and ' | marketing and
development, ' sales

i Compare any 3
| dxfferences

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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SEPTEMBER-
OCTOBER

Product life evele coneept. Coneept of product life
cycle

UNIT 111 Basics of pricing
Price : Importance of pricing

in the marketing mix, pricing

policies and strategies,

Factors affecting price of aConcept of factors
product/service, discounts andaffecting pricing and its
rebates, methods

Channels of Distribution —Conceptual l_{nbwledge
meaning, importance,of channels of
modes(types): wholesaling anddistribution

Jetalling,  factors affecting

of  distribution,

PPT and case
discussion
PPT and group
activity

PPT

Group activity
and PPT

Evaluate the
methods of
pricing and
channels of
distribution

¥

between brand
and trademark

Higher Order
Thinking Skills

Based

Adopt a suitable
pricing strategies
for a company.

Discuss the
stages of product
life cycle with
suitable
examples.
rtment of Management

T

] 1A
COURSE_PLAN_2019-20_ DR_ BHAWANA_SHARM
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SOPHIA GIRLS' COLLEGE (AUTONOMOUS)

BBA I (SEMESTER II) SALES AND ADVERTISING MANAGEMENT (PAPER-
206)
Max. Marks : 100 (TOExt; 30 Int) Min. Marks: 40028 Ext:12 Int) Credit: 04
COURSE PLAN
SEM I UNIT/TOPIC Concepts/facts Teaching Learning Questions Marks
Month Pedagogy Outcome Weight
s age (%)
SEMI  UNITI Sales Management Knowledge
Dec.  Sales Management- An Introduction. PPT & Chart Based
Objectives, Nature and Identify the (31, Define Sales
Charactenstics, Functions, D of Management Knowledge--
Importance,  Sales  Management Sales 60
Challenges in the 219 century and ";“““gc’_“f"' Q2. Whatarethe  Understanding
new skills required. Process of Sales RIS qualities of ' -30 Higher
Manavement: IK " Sal 9 Order-10
Salesmanship- Meaning. Nature and Qualities of Quizand Group = Chatienges. eI
Kinds Sa]esmanship Discussions ‘
ality 3 Q Q ~ o . PNeTS :
s "
q specific selling qualities i Based
'Explain the concept
of AIDAS theory.

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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? Sales  Organization-  Meaning. Sales Organization ~ Flow Chart, Explain the
%“Q

Cia-f::iqm\ purposes.  need. and Theories of Case Studies techniques to select
importance. factors determining the Selling and PPT
structure of sales organization. Steps ol e,
i setting up the sales organization,
types of sales organization.
Theories Of Selling- AIDAS theory.
Right set of circumstances Theory. Higher Order
Buying Formula Theory, - Thinking Skills
Behavioural equation theory. fased
What are the Selling
Jan. UNITII Management of Sales PPT theories? Conclude
the di
Managemcm of Sales Personnel- i [h::rif:r:;‘[sales
Racn.ul.menl ) Identify the  with suitable
Selection, Recruitment and techniques example.?
Selection of Sales PPT and Cases tsglz\sanage )
Mouvation. Controlling }J;fé‘:ﬂ?fén and Case studies, B WiiabisSles
Controlling techniques PPT and flow forecasting?
chart Explain the
Feb.- Mar. UNIT 111 Conceptual framework of PPT Illustrate and d: ﬂer-cnt N
Sales Quotas- salgs qgola and sales analyse the l‘LChlllunh to
Meaning,Characteristics,Objectives,Impo lerritories. . forecast the sales
concept of

nance.types,methods, Principles,Problem in an organisation?
sales quota,

s and Limitations. .
policies,

Sales To  Temtories-  Meaning, "
Definition, Aspects, Objectives, Need territories and
and Impornance, Reasons for not forecasting.

establishing sales territories, Factors
affecting the size, Factors 1o be
considered  while establishing  sales
territories, Procedure and Methods

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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Sales  Policies: Meaning,  Definition,
Characteristics, Importance,
Classification,

Sales Forecasting: Meaning, Definition,
Features, Importance and Objects, Sales
Forecasting Periods, Factors influencing,
the  Sales Forecasting, Methods  and
Techniques — of  Sales l'orecasting,
Guiding Principles for Sales Forecasting,
Limitations of Sales Forecasting

ALPW/»L/

PRIN
SOPHIA gl AL

(AUTONOMO

AGIRLS' Co L ggg
AMER

Types of sales policies

Techniques of sales

forecasting

Case studies,
PPT and flow
chart

PPT

!

He
Department of Management
Sophia Girls' College
(Autonomous) , Ajmer

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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Max. Marks 100 (70Ext: 30 Int)

B.Com I (SEMESTERYV)
FUNDAMENTALS OF ENTREPRENEURSHIP- 11 (PAPER-404)

Min. Marks: 40(28 Ext;12 Int)

COURSE PLAN

Credit :04

Questions

Based
List the steps to

promote a new
venture.

“what is SWOT
analysis” Explain?

Understandin

g Based

Organise the
essentials to
establish a new
venture.
“External
environmental
analysis plays a
significant role in
entrepreneurship”
Explain.

SEM I\ UNIT/TOPIC Concepts/facts Teach Learning
Month ing Outcome
SEM I\ UNIT 1 Conceptual knowledge PPT and Case 1.Understand Knowledge
e of Entrepreneurship Study Environment
Promotion of a new venture - al analysis in
stages'steps for promoting a new Entrepreneur
venture. .
ship
SWOT analysis Relation between -Group activity
, . SWOT analysis and & PPT
External environment analysis “Ent hi
meaning. need and importance of RISt
environmental analvsis :
Brief description of economic
environment, socio-cultural
environment. technologicalEnvironmental factors ~ Case Study &
environment, competitive factors. PPT

Marks Weightage
(%)

Knowledge--30
Understanding-35
Higher Order-15

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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o = UNIT II Conceptual framework PP
Illgbwj Order
2. Analyse the Thinking Skills
formalities to Based
establish a  Explain the role of

. i ‘ of Legal requirements for
%@ Legal requirements for establishment

of a new unit - legal forms of
organization, SSI registration,

establishing a new unit in
entreprencurship

objectives and benefits of new enture  Entrepreneurial
registration, provisional and Development
permanent registration, procedure of Programmes
registration.

Financing the new enterprise : raisingRequirement of PPT

of funds - critical issues, short-term Financing for the new
and long finance, sources of short- enterprise
term and long term finance.

Venture capital financing and Basics of Venture capital Case Study,

documentation — definition of financing and Group ,
venture capital, seed capital and start-documentation Activity and 1
up capital, features of venture capital, PPT ‘,

difference between venture capital f ‘ ‘
financing and traditional financing,
venture capital financing stages, J ,
venture capital process, roles and | ' : f
fields of venture capital, sources of
supply of venture capital in India,
regulation and guidelines for venture
capital, venture capital investment ‘
process and documentation. \ / / |

| |
| | |
|

o

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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-Mar.  UNIT I Concepts of PPT and case 3. Access the
Entrepreneurial study significance of

Entrepreneurial Development Development Programmes Entrepreneurial

Programmes — meaning and definition
of EDPs, nature or characteristics of
EDPs, need or importance of EDPs,

Development
Programmes

Objectives of EDPs, phases or stages Basics to }mbrdve EDPs Group
of EDPs, critical evaluation of EDPs iy, india Activity
in India, suggestions to make EDPs

more effective.

f P ( Role of government in Role of government in  Case Study
e Entreprencurial Development - Entrepreneurial and PPT ead

overnment role in the form of Development t
o PRWC’P AL fssislance and incentives Dopanmant 0! M.anagemen
PHIA GIRLS; COLLEGE Sophia Girls' College
AUTONOMoys (Autonomous) , Ajmer
AJMER 3

1 LT

[ |

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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BBA 11 (SEMESTER 1V)

Definition and concept of business research

knowledge of  Study
business research

Types of Business research: descriptive and
Exploraton

Conceptual PPT
knowledge of types
of research

Scope of research methodology: research process Conceptual PPT

knowledge research

process
JAN. UNIT I Concept of data PPT
Methods of Data collection-primary and collection
secondary data

Collection. survey Method & Questionnaire ﬁundémentals of LPPT and
Design. sampling type & sample size

5 sampling survey
determination.

Basics of hypothesisPPT
Hypothesis : Meaning, formulation, types

Max Marks 100 (TOEXT: 30 Inn) Min. Marks: 40(28 Ext;12 Int)
COURSE PLAN
SEM I\ UNIT/TOPIC Concepts/facts Teach
Month ing
SEM 1 UNIT1 Conceptual PPT and Case
DEC.

SOPHIA GIRLS' COLLEGE (AUTONOMOUS)

BUSINESS RESEARCH (PAPER 402)

Credit: 04

Learning
Outcomes

Questions Marks
Weightage
I. Interpret the Knowledge
concepts of  Based
1. Extend the
concepts of

business research.

business

Knowledge--
research.

50
Understanding

-35
2. Extend the types Higher Order-
of research 15
Understandi
ng Based

1. Analyze any 3
2. Analyse the methods of data
concept of data collgct_non._
collection‘and 2.Dlstmgunsh. .
Kiig etween descriptive
SAMPINE:  ang exploratory
research?

Higher Order
Thinking Skills
Based

1.What is

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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Z.

Testing of Hypothesis, ~ '
. of hypothesis

Large Sample test, small sample test : ttest, Use Basics of different PPT
of computers in research,

eE*I"ilTILMAR. UNITIN Concepts of testing PPT

(ests
Report writing and presentation Steps ofreport  PPT
/&~ V M/ writing
PRINCIPAL A
BOPHIA GIRLS' COLLEGE
(AUTONOMOUS)
AMER

3. Access various hypothesis?
testsin | Elaborate each
hypothesis  stage of research.
2.Discuss the
tests applying in
hypothesis

Department of Management
Sophia Girls' College
(Autonomous) , Ajmer

sinininnnnmnmn

COURSE_PLAN_2019-20_ DR_BHAWANA_ SHARMA
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Aan. Maks PO { TOENT X0 Bt

applicable to banking

COmMpanics ,

BRAI{SEMESTER Y

NOPHIA GIRLS' COLLEGE (AUTONOMOUS)

§)

Ntin. Marks: 40028 Bt 12 tan
COURSE PLAN

SEM LG uNtvTone Concepta/facts Teaching
Menth Pedagogy
SEw NIt Conceptual knowladge PPT

i e ) of lndian hanking

indian danking sysime '
, o svstem
Sructure and  orpanization of
Rankx;
Reserve bank of Indiaz Apex  Analyais of apex Group activity &
banking institution; banking institutions in- PP
commeercial hanks: regional lndia,
raral bankst co-operative
banks,
Development banks.  SBliAnalysis of Per
Boef  histony.  ohjectivesgevelopment banks
fanctions, structure and
organizatton.  working  and
progress

Jan UNIT I Conceptual Knowledge PPT

Banking regulation Act

Banking regulation Act INO:INQ
histony; social control;
Banking Regulation Act as Implementation of PP

Banking Regulation Act

Indian Banking System (PAPER-6012)

Credat: 04

Learning Questions Marks Weightage

Qutcomes (%
Desenbe the  Knowledyge
coneept of Bayed
Indian banking 1+ What is the .

b - Knowledge--40
svsten. structure ol — ,
) . . Understanding-<$0)
Indian  banking

Higher Order-20
system?
2. Detine Bank?

Understan

ding

Baved
L.Explain the
working of any

3 significant

Analvse BRA banks?
applicable in > Anal
s . 2.Analyze
banks in India. T
Banking

Regulation Act.

Higher Order
Thinking Skills
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Public sector banks and co-Implementation ofCase Study and
operative banks Banking Regulation ActppT & Group
)
on Public sector h""k“/\uwny
and co-operative banks

2

: , -~
Concepts of Reserve PP

‘ ~ Bank of India
of India:

Feb.- Mar.  UNIT 111

Reserve  Bank
Objectives;

function and working

organization; |

. 1

Monetary  policy:  creditBasics of Monetary  PPT & Group
control measures and  theirpolicy Activity
effectiveness. Regional rural |
and co-operative Banks in

India; functions. |

Role of regional rural and co-Role of RRB and co-
operative banks in rural Indiajoperative banks.
progress and performance |

AfLV

4. .. PRINCIP
B HiA C[RLS PAL
(AUTONOMOY

AJMER

|

|

!

‘ 1 b 1 1

ne

PPT

Case Study and’

Evaluate
significant
statutory bodies,
established to
support Indian

Based

1.Define
Development
banks with their
functions.
2.What are the

" measurement/to
ols to analyse
the monetary

policy.

banking industry.

7
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g«»m I ( SEMESTER VI) FUNDAMENTALS OF INSURANCE-II (PAPER-604)
Max, Marks ;100 (70Ext; 30 Int) Min. Marks: 40(28 Ext;12 Int) Credn : 04
COURSE PLAN
SEM VI UNIT/TOPIC Concepts/facts Teaching Learning Questions  Marks Weightage
Month Pedagogy Outcomes (%)
SEM UNIT | Conceptual knowledge PPT and Case  Study the basic  Knowledge
Vi .ol insurance agent. Study steps to become Based
Dec. Insurance  agent;  definition, y What do v
. an insurance you
nature, duties, and rights, besean by Knowledge--40
figent. i ’ Understanding-40
Agent Remunerations, ProcedureProcedure for becoming  Group activity & nsurance ageat? Higher Order-20
for becoming an agent, Pre- an agent PPT Define
requisites for obtaining license, nomination?
- Understandin
Cancellation of License, Conditions to Cancel the Case Study &
Revocation or suspension/ License of insurance PPT Based
Termination of agent’s agent. Distinguish any
appointment, Code of Conduct. 3 differences
Jan UNIT I Functions of the agent  PPT & case  Classify the | Loroen
' di . i ¢ Nomination and
iscussion functions of an ignment
Functions of the agent, . oS
insurance agent
: - T B — Explain
Nomination and Assignment-  Conceptual knowledge PPT and case o the
_ ki ) . Functions of the
Meaning & Importance, Nomination and discussion agent
Assignment
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Feb.

-Mar,

Life insurance sellingUnderwriting the life

&Underwriting the life insuranceinsurance

PPT

policy and insurance documents.

UNIT I Types of Insurance Plans PPT and case

, study
I'ypes of Insurance Plans

Issue of policy - Cover note, Conditions to issuca  PPT
Receipt, Risk Coverage, l’"’d”c'policy
pricing, Actuarial aspect; basis

and types of premium,

Rebate  and
Procedure regarding settlement ofyebate and premium
policy claims (Maturity claims &plans

premium

: })calh claims).

plans.Conceptual knowledge Case Study and
PPT

Evaluate the

types of
insurance plans.

Higher Order
Thinking Skills
Based

Elaborate all the
insurance plans
in detail.

Discuss the
Procedure
regarding
settlement of
policy claims.

A
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PRINCIPLES OF MARI\'ICTIN(J(l‘/\l‘l",R-(nﬂ.l)

2

Max. Marks © 100 (70Ext; 30 Int) Min. Marks: 4028 Fixt: 12 Int)

COURSE PLAN

Promotion mix-Meaning, \
components, factors affecting |
promotion mix

Advertising media : Meaning T,Conz:eptualﬁo»;lgdge EPT and g}Wﬂ‘
-types, their relative merits and of advertising. ctivity ‘
demerits, points to be considered 1 ' ‘j
for selecting advertising media, |
characteristics of an effective |
advertisement, |

Credit : 04

SEM VI UNIT/TOPIC Concepts/facts Teachin Learning Questions
| R
Month Pedagogy Outcomes
SEM UNIT | Conceptual knowledge PPT and group  Study the basic Knowledge
D:cl i Bt of Consumer Behavior activity concepts of Based
. Consumer Behavior : Nature and Consumer What do you
SCOPe
S Behavior mean by
significance of consumer Conceptual knowledge Group activity & consumer
behavior, Market SEEMeEntation — of Market segmentation  PPT zbehaviour 9
concept and importance ‘
~ . ", ~ . 1 | = N
Basis of market segmentation, Factors affecting Market Case Study & | What is STP
STP Strategy. segmentation {PPT f Strategy?
| [ \
Jan. UNIT Il Conceptual knowledge fPPT & group Classify Understanding
. . of promotion mix activity promotion mix inBased
Promotion : Meaning, ' !di . R |
Objectives, Need of promotion, 1 | PAHS f Distinguish any

3 differences
, advertising and
) sales promotion
/ Explain the
steps of
personal

| selling. ,“

|

| f

Marks Weightage
(7a)

Knowledge--40
Understanding-4()
Higher Order-20
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A )

Personal selling: Meaning,  Concept of personal

Process, Types, Importance,  selling

VOIS ; WA I bR

UNIT T

N..lLil.

Basics of International

, . Marketing
International ~ Marketing
Definition, Nature, Need

Importance,

and
Scope,  Domestic
Vs
Identifying

selecting foreign markelts,

marketing International

marketing, and

Recent  Developments:  E-Recent developing in
Marketing, Sustainable
Marketing, Green Marketing,
Social Marketing, Relationship
Marketing
Retail ~ Marketing, ~ EmotionalEmerging trends of
Marketing with their relative
ing, nature, advantages and

marketing

marketing

—dfSadvantages.

S'COLLE
TON MOES) 0
ER

PPT and case
issiision Higher Order
, A Thinking Skill
PPT and group  Evaluate the B als':a a;n =
activity Recent Design a suitable
developingin  STPp strategy for
marketing a company
Discuss the
Emerging trends
| of marketing
PPT with suitable
examples.
Group activity %
and PPT Head
Department of Management
' hia Girls' Calian,
ok - z
( ) l -I/. ’ ]
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