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SEMESTER - I 

MJCOM-102-Principles of Management 
Max. Marks: 100                  Min. Marks: 40  

Credits: 4                   Duration:2 ½ Hrs.  

Learning Outcome: On successful completion of the course, the students will be able to 

 Interpret the concept of management, planning & decision-making. 

 Analyse organisation structure, authority & responsibility relationships. 

 Assess motivation, techniques of motivation and concept of MBO. 

 Summarise various management functions. 

 Simulate various management skills. 

UNIT – I 

Introduction to Management: Meaning, Definition, Nature, Characteristic, Scope, Levels of Management, 

Administration Vs. Management, Functions of Management, Schools of management thought, Principles of 

F.W. Taylor and Henry Fayol.  

Planning: Meaning, Importance, Types and Process 

Decision Making: Process, techniques. 

Organizing: Meaning and Definition, Formal Vs. Informal Organisation, Types of Orgnisation, Organisation 

Structure 

Departmentation, Decentralisation & Centralisation of authority with respective advantages and   

disadvantages and Delegation of authority. 

UNIT II 

Directing: Meaning, Importance and Techniques. 

Leadership: Meaning, Qualities of a good leader, Types of Leadership styles Motivation: concept and 

theories – Maslow’s hierarchy of needs, Herzberg’s dual factor theory, McGregor’s theory X and theory Y. 

Controlling: Meaning and Definition, Importance, Process, techniques  

Management by objectives, Management by exception with respective meaning and importance. 

UNIT III 

Co-ordination – Meaning, need and Principles 

Strategic Management: Concept, Importance, Functions and Scope, Techniques 

Organisational Behaviour: Introduction, Elements, Scope, Advantages & Limitations  

Management of change: Meaning, Importance, Process of Change 

Resistance to change: Meaning, Reasons for resistance to change on part of employees, Measures to 

overcome. 

Reference Books: 

 Naulakha R.L, Principles Of Management, RBD Publications   

 Sudha G.S, Management, Ramesh Book Depot  

 Rajpurohit, Sharma, Sharma, Gupta, Management, Ajmera Book Company, Jaipur.    

 Note: Latest Edition of the book to be referred 

BADM SEMESTER I 

Paper Code 
Nomenclature 

Of the Paper 

Contact 

Hours 

Per Week 

Credits 
Total Marks Max. 

Marks 

Min. 

Pass 

Marks 

Exam 

Duratio

n CIA ESE 

MJCOM-102 Principles of Management 04 04 30 70 100 40 2 ½ hrs 

BADM SEMESTER II 

MJCOM-202 Business Law 04 04 30 70 100 40 2 ½ hrs 



MJCOM-102-  
vf/kdre vad% 100         U;wure vad% 40  

ØsfMV% 4          vof/k% 2½ ?kaVs 

v/;;u ds ifj.kke%& bl ikB~;Øe ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 çca/ku] fu;kstu vkSj fu.kZ;u dh O;k[;k djukA 

 laxBu lajpuk] vf/kdkj vkSj mÙkjnkf;Ro ds laca/k dk foÜys"k.k djukA 

 vfÒÁsj.kk] vfÒÁsj.kk ds rduhd ä vkSj mÌs'; }kjk Áca/k dk ewY;kadu djukA 

 çca/k ds fofHkUu dk;ksaZ dk la{ksi esa fooj.k djukA 

 fofHkUu çcaèkdh; dkS'ky dk vuqdj.k djukA 

bdkbZ &I  

çcaèku dk ifjp;% vFkZ] ifjHkk"kk] ç—fr] fo'ks"krk] nk;jk] çcaèku ds Lrj] ç'kklu cuke çcaèku] çcaèku ds dk;Z] 

izca/k dh fopkjèkkjk,]  ,Q-MCY;w- Vsyj vkSj gsujh Qs;ksy ds fl)karA 

fu;kstu &  vFkZ] egRo] çdkj vkSj çfØ;k] 

fu.kZ;u & çfØ;k] rduhdsaA  
laxfBr djuk% vFkZ vkSj ifjHkk"kk] vkSipkfjd cuke vukSipkfjd laxBu] laxBu ds çdkj] laxBu lajpuk 

foHkkxhdj.k] fodsaæhdj.k vkSj dsaæhdj.k lacaf/kr ds xq.k vkSj nks"k vkSj çkfèkdj.k dk çR;k;kstuA 

bdkb Z &II 

funZs'ku& vFkZZ]  egRo vkSj rduhdA  

usr`Ro% vFkZ] ,d vPNs usrk ds xq.k] usr`Ro 'kSfy;ksa ds çdkj  

vfHkçsj.kk% vo/kkj.kk] fopkjèkkjk,a &ekLy¨ vkSj gtZ+cxZ dh f} ?kVd fopkjèkkjk] eSdxzsxj dk fl)kar X vkSj 

fl)kar Y 

fu;a=.k% vFkZ vkSj ifjHkk"kk] egRo] çfØ;k] rduhd 

mÌs';¨a }kjk çca/k] viokn }kjk çca/k lacaf/kr ds vFkZ vkSj egRo  

bdkb Z &III 

leUo; & vFkZ] vko';drk vkSj rduhdsaA 

j.kuhfrd çca/k&vo/kkj.kk] egRo] dk;Z] {ks= vkSj rduhdsa  

laxBukRed O;ogkj& ifjp;] rRo vkSj {ks=] ykHk vkSj lhek,¡ 

ifjorZu dk çca/k& vFkZ] egRo] ifjorZu dh çfØ;k 

ifjorZu dk çfrj¨/k& vFkZ] deZpkfj;¨a }kjk ifjorZu d¢ çfrj¨/k ds dkj.k] ifjorZu ds çfrj¨/k d¨ nwj djus 

ds mik;A 

 

lanfHkZr iqLrdsa& 

 uksy[kk vkj,y( çca/ku ds fl)kar vkjchMh çdk'ku 

 lq/kk th,l çca/ku] jes'k cqd fMiks 

 jktiqjksfgr] 'kekZ] 'kekZ] xqIrk] çca/ku vtesjk cqd daiuh] t;iqjA 

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA 

 

 

SEMESTER – II 

MJCOM-202-Business Law 
Max. Marks: 100         Min. Marks: 40 

Credits- 4          Duration: 2 ½ Hrs 

Learning Outcome: – On successful completion of the course, the students will be able to: 

 Interpret the legislative framework relating to Contracts as per Indian Contract Act, 1872. 

 Describe the essentials of a contract. 

 Interpret the legislative framework relating to sale of goods as per Sale of Goods Act, 1930. 

 Interpret the legislative framework relating to consumer protection as per Consumer Protection Act, 1986. 

 Interpret the legislative framework relating to partnership as per Partnership Act, 1932 & LLP Act, 2008. 

UNIT-I 

The Indian Contract Act 1872: Introduction and Essentials of a valid Contract, Classification of Contracts, 



Contractual Capacity, Free consent and Consideration, Void Agreement, Contingent Contract, Performance 

and Discharge of Contract, Remedies for Breach of Contract, Quasi Contract. 

UNIT-II 

The Indian Contract Act 1872: Contract of Indemnity and Guarantee, Contract of Pledge and Bailment,   

Agency. 

Sale of Goods Act 1930: Introduction of Act, Goods and their classification, conditions and warranties, 

Doctrine of Caveat Emptor, passing (transfer) of property (ownership) in goods, Performance of the contract 

of sale, Rights of Unpaid Seller, Auction sale. 

Unit –III 

Consumer Protection Act 2019: Introduction of Act, Consumer Rights and Duties, Consumer Protection 

Councils, Central Consumer Protection Authority, Consumer Dispute Redressal Commission, Mediation, 

Product Liability. 

Partnership Act 1932: Introduction, Types of Partnership and types of Partners, Rights and duties of Partners, 

Dissolution of partnership. 

Limited Liability Partnership Act 2008: Meaning, Need, advantages and disadvantages. Incorporation and 

Dissolution of LLP, Difference between Limited liability Partnership & Partnership. 

The Insolvency and Bankruptcy Code, 2016: Concept, Need and Procedure. 
 

Reference Books: 

 Kapoor N.D, Elements of Mercantile Law, Sultan Chand & sons, New Delhi. 

 Nolakha, R. L. Business Law, RBD Publications, Jaipur. 

Note: Latest Edition of the book to be referred   

 

MJCOM-202-O;kikfjd lfUu;e 

vf/kdre vad% 100         U;wure vad% 40  

dszfMV% 4          vof/k% 2½ ?kaVs 

v/;;u ds ifj.kke%& bl ikB~;Øe ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 Hkkjrh; lafonk vf/kfu;e] 1872 ds vuqlkj lafonk ls lacaf/kr oS/kkfud  <kaps dh O;k[;k djukA 

 fdlh vuqca/k dh vfuok;Zrk dk o.kZu djukA 

 fo'ks"k vuqca/kksa ds fofHkUu çdkj dk oxhZdj.k djukA 

 vuqcaèk ys[ku dkS'ky fodflr djukA 

bdkbZ& I 

Hkkjrh; lafonk vf/kfu;e 1872& ifjp; vkSj ,d oS/k vuqca/k ds vfuok;Z fl)kar] vuqcU/kksa  dk oxhZdj.k] 

i{kdkjksa dh vuqcU/k djus dh  {kerk] Lora= lgefr vkSj çfrQyA 

O;FkZBgjko] lka;ksfxd vuqcU/k] vuqcU/kksa dk fu"iknu vkSj fuoZgu] vuqcU/k Hkax ds mipkj] v/kZvuqcU/kA 

bdkbZ& II 

Hkkjrh; lafonk vf/kfu;e 1872& {kfriwfrZ vkSj xkjaVh ds vuqcU/k] fxjoh vkSj mifu/kku ds vuqcU/k] vfHkdj.k 

A 

eky foØ; vf/kfu;e 1930 vf/kfu;e dk ifjp;] eky vkSj mldk oxhZdj.k] 'krsaZ rFkk okjafV;k] Øsrk lko/kku 

jgks dk fl)kUr] eky ds LoRo dk vUrj.k] foØ; vuqcU/k dk fu"iknu] vnÙk foØsrk ds vf/kdkj] uhyke 

foØ; A 

bdkbZ& III 

miHkksäk laj{k.k vf/kfu;e 2019 vf/kfu;e dk ifjp;] miHkksäk ds vf/kdkj vkSj drZO;] miHkksäk laj{k.k 

ifj"kn] dsaæh; miHkksäk laj{k.k çkfèkdj.k] miHkksäk fookn fuokj.k vk;ksx] eè;LFkrk] mRikn nkf;Ro A 

Hkkjrh; lk>snkjh vf/kfu;e 1932 ifjp;] lk>snkjh ds çdkj vkSj lk>snkjksa ds çdkj] lk>snkjksa ds vf/kdkj 

vkSj drZO;] lk>snkjh dk fo?kVuA 

lhfer ns;rk lk>snkjh vf/kfu;e 2008 vFkZ] t#jr] Qk;ns vkSj uqdlku] ,y,yih dk lekos'k rFkk fo?kVuA 

lk>snkjh QeZ rFkk lhfer ns;rk lk>snkjh esa vUrj A 

fnokyk ,oa 'kksèku v{kerk lÇgrk 2016: vo/kkj.kk] t#jr vkSj çfØ;k A 

lanfHkZr iqLrdsa& 

 M‚-uksy[kk vkj- ,y-] O;kikfjd lfUu;e] vkjchMh çdk'ku A 



 vxzoky] dksBkjh] O;kikfjd lfUu;e&] lkfgR; Hkou ifCy'klZ ,aM fMLVªhC;wVlZ] vkxjk A 

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA  

Course Structure B.Com – II Year 

 

SEMESTER - III 

MJCOM-303- Company Law 
Max. Marks: 100          Min. Marks: 40 

Credits- 4                Duration: 2 ½ Hrs 

Learning Outcome:  On successful completion of the course, the students will be able to 

 Interpret the legislative framework relating to company as per Companies Act 2013. 

 Categorize the various types of companies. 

 Summarize the issue of capital. 

 Prepare the various documents relating to formation of company. 

 Simulate knowledge to work as Assistant to legal advisor. 

Unit-I 
Company: Definition and characteristics, Types -Public, Private, One Person, Holding and Subsidiary, 

Promotion and incorporation, e-filing with regard to incorporation of company. Corporate Personality 

Memorandum of Association, Articles of Association, Doctrine of Ultra vires and indoor management. 

Unit-II 
Prospectus: statutory provisions and consequences of misstatement in prospectus, Statement in lieu of 

prospectus, shelf prospectus, abridged prospectus and red-herring prospectus. 

Transfer and Transmission of shares. 

Company Meetings: Statutory meeting, Annual General meeting, Extraordinary General meeting. Quorum, 

Notice, Agenda, Motion and Resolution, and Minutes of company meeting, Methods of voting. 

Company membership: Methods of acquiring membership and termination, Rights of members 

Unit-III 
Company Management: Director, Managing Director, Whole Time Director, Independent Director and 

Women Director. Appointment & Retirement of Directors, Disqualifications for Appointment of Director, 

Rights, Duties and Liabilities of Directors. Position and Powers of Director. 

Oppression and Mismanagement: Meaning and prevention. 

Company Secretary: Role & Need, Appointment, Qualification, Power, Duties & Liabilities.  

Winding-up of company: Meaning, modes of winding up and functions of Company Liquidator 

 

 

Reference Books: 

 Kapoor N.D.: Elements of Company Law, Sultan Chand & sons, New Delhi. 

 Dr. Nolakha R.L., Company Law, RBD Publishing 

Note: Latest edition of book to be referred  

 

 

 

BADM SEMESTER III 

Paper Code 
Nomenclature 

Of the Paper 

Contact 

Hours 

Per Week 

Credits 
Total Marks Max. 

Marks 

Min. 

Pass 

Marks 

Exam 

Duration 
CIA ESE 

MJCOM-303 Company Law 04 04 30 70 100 40 2 ½ hrs 

MJCOM-304 Business Environment 04 04 30 70 100 40 2 ½ hrs 

BADM SEMESTER IV 

MJCOM-403 E Commerce 04 04 30 70 100 40 2 ½ hrs 

MJCOM-404 
Fundamentals of 

Entrepreneurship 
04 04 30 70 100 40 2 ½ hrs 



MJCOM-303 daiuh vf/kfu;e 
vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4          vof/k% 2½ ?kaVs  
v/;;u ds ifj.kke bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 daiuh vf/kfu;e] 2013 ds vuqlkj daiuh ls lacaf/kr oS/kkfud <kaps dh O;k[;k djukA 

 fofHkUu çdkj dh daifu;ksa  dk oxhZdj.k djukA 

 iwath  fuxZe  dk la{ksi esa fooj.k djukA 

 daiuh ds xBu ls lacaf/kr fofHkUu nLrkost rS;kj djukA 

 dkuwuh lykgdkj ds lgk;d ds :i esa dke djus ds fy, Kku esa o`fÙk djukA 

bdkbZ I 

dEiuh% ifjHkk"kk vkSj fo'ks"krk,¡] daifu;ksa dk oxhZdj.k &lkoZtfud] futh] ,d O;fä daiuh] lw=/kkjh ,o 

lgk;d dEiuh] dEiuh dk çorZu ,o lekesyu A dEiuh ds lekesyu ds laca/k esa bZ&QkbfyaxA fuxfe; 

O;fäRoA 

ik"kZn lhekfu;e] ik"kZn vUrfuZ;e] vf/kdkjksa ds cgkj dk vkSj vkUrfjd çcU/k ds fl)kUr 

bdkbZ II 
çfooj.k%lkafof/kd çko/kku vkSj çfooj.k esa feF;k dFku ds ifj.kke] LFkkukiUu çfooj.k] fuèkk; çfooj.k] laf{kIr 

çfooj.k rFkk ek;koh çfooj.kA 

va'k dk vUrj.k rFkk ikjs"k.kA 

daiuh lHkk,¡% oSèkkfud lHkk] okf"kZd lk/kkj.k lHkk] vlkekU; lk/kkj.k lHkk A dk;Zokgd la[;k] lwpuk] dk;Zlwph]  

çLrko]ladYi] lHkk dk dk;Zòr vkSj ernku dh fof/k;kaA 

daiuh dh lnL;rk% lnL;rk çkIr djus vkSj lekfIr ds rjhds] lnL; ä ds vf/kdkj 

bdkbZ III 
daiuh çcaèk % lapkyd] çcU/k lapkyd] iw.kZdkfyd lapkyd] Lora= lapkyd vkSj efgyk lapkydA lapkyd 

dh fu;qfä ,o fuo`fÙk] lapkyd dh v;ksX;rk,¡] lapkyd ds vf/kdkj]drZ~rO; ,o nkf;RoA lapkyd dh fLFkfr 

vkSj 'kfä;kaA 

vU;k; ,o dqçca/k% vFkZ vkSj jksdFkke 

daiuh lfpo% Hkwfedk vkSj vko';drk] fu;qfä] ;ksX;rk,a] 'kfä;k¡] drZ~O;  rFkk nkf;Ro 

dEiuh dk lekiu% vFkZ] lekiu dh fof/k;k¡ rFkk dEiuh lekid ds dk;ZA 

lanfHkZr iqLrdsa& 

 M‚&uksy[kk vkj& ]y&] daiuh fo/kh] vkj ch Mh çdk'ku  

 vxzoky] dksBkjh] Hkkjrh; dEiuh vf/kfu;e ] lkfgR; Hkou çdk'ku ,aM fMLVªhC;wVlZ] vkxjk  

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA 

 

MJCOM-304 Business Environment 
Max. Marks: 100          Min. Marks: 40 

Credits: 4           Duration: 2½ Hrs 

Learning Outcome: On successful completion of the course the students will be able to: - 

 Describe the concept of business environment and scanning. 

 Analyse various economic policies, applicable in business environment. 

 Evaluate significant statutory bodies, established to support Indian business. 

 Summarise about dynamics of business environment. 

UNIT – I 

Business Environment: Overview, Types -internal, external, micro and macro environment. Competitive 

structure of industries, environmental analysis and strategic management. Managing diversity. Scope of 

business, characteristics of business. Objectives and the uses of study. Process and limitations of environmental 

analysis.  

Economic Environment: Nature of Economic Environment. Economic factors-growth strategy, basic 

economic system, economic planning, Economic policies- new industrial policy, FEMA, Monetary and fiscal 

policies. Competition Law. Liberalization, Privatization and Globalization of Indian Economy, Trends and 

Issues.  



UNIT – II 

Socio-Cultural Environment: Nature and impact of culture on business, culture and globalization, social 

responsibilities of business, social audit, business ethics and corporate governance, Demographic environment 

population size, migration and ethnic aspects, birth rate, death rate and age structure  

 

Political Environment: Functions of state, economic roles of government, government and legal environment. 

The constitutional environment, rationale and extent of state intervention.  

UNIT – III 

Natural and Technological Environment: Innovation, technological leadership and followership, sources of 

technological dynamics, impact of technology on globalization, transfer of technology, time lags in technology 

introduction, Status of technology in India; Management of technology; Features and Impact of technology. 

Global Environment: Routes of Globalization, Active Players in Global Business. FDI- India’s Experience, 

WTO– Benefits and Problems for India. Analysis of Global Environment- Scanning, Monitoring, Forecasting 

and Assessing Global Environment 
 

Reference Books:  

 Cherunilam Francis, Business Environment, Himalaya Publishing House.  

 Assawthappa K. Essentials of Business Environment, Himalaya Publishing House. 

 Shaikh, Saleem. Business Environment, Pearson Education India. 

Note: Latest edition of books to be referred 
 

MJCOM-304 O;kolkf;d okrkoj.k 

vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4          vof/k% 2½ ?kaVs  
v/;;u ds ifj.kke%& bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 O;kolkf;d okrkoj.k vkSj LdSÇux dh voèkkj.kk dk o.kZu djsaA 

 O;kolkf;d okrkoj.k esa ykxw fofHkUu vkÆFkd uhfr;ksa dk fo'ys"k.k djsaA 

 Hkkjrh; O;kikj dks leFkZu nsus ds fy, LFkkfir egRoiw.kZ oSèkkfud fudk;ksa dk ewY;kadu djsaA 

 O;kolkf;d okrkoj.k dh xfr'khyrk ds ckjs esa la{ksi esa crk,aA 

bdkbZ I 

O;kolkf;d okrkoj.k% voyksdu] çdkj&vkarfjd] cká] lw{e vkSj LFkwy okrkoj.kA m|ksxksa dh çfrLièkÊ lajpuk] 

okrkoj.k fo'ys"k.k vkSj j.kuhfrd çcaèkuA çcaèk fofoèkrkA O;olk; dk nk;jk] O;olk; dh fo'ks"krk,¡A vè;;u 

ds mís'; ,oa mi;ksx- okrkoj.k fo'ys"k.k dh çfØ;k vkSj lhek,¡A 

vkÆFkd okrkoj.k % vkÆFkd okrkoj.k dh ç—fr- vkÆFkd dkjd&fodkl j.kuhfr] cqfu;knh vkÆFkd ç.kkyh] 

vkÆFkd ;kstuk] vkÆFkd uhfr;ka& uÃ vkS|ksfxd uhfr] Qsek] ekSfæd vkSj jktdks"kh; uhfr;kaA çfrLièkkZ dkuwuA 

Hkkjrh; vFkZO;oLFkk dk mnkjhdj.k] futhdj.k vkSj oSÜohdj.k] #>ku vkSj eqísA 

bdkbZ II 

lkekftd&lkaL—frd i;kZoj.k% O;olk; ij laL—fr dk çHkko] laL—fr vkSj oSÜohdj.k] O;olk; dh lkekftd 

ftEesnkfj;ka] lkekftd ys[kk ijh{kk] O;kolkf;d uSfrdrk vkSj fuxfer ç'kklu] tulkaf[;dh; i;kZoj.k 

tula[;k dk vkdkj] çoklu vkSj tkrh; igyw] tUe nj] e`R;q nj vkSj vk;q lajpuk 

jktuhfrd okrkoj.k% jkT; ds dk;Z] ljdkj dh vkÆFkd Hkwfedk,¡] ljdkj vkSj dkuwuh okrkoj.kA laoSèkkfud 

okrkoj.k] rdZ vkSj jkT; ds gLr{ksi dh lhekA 

bdkbZ III 

çk—frd vkSj rduhdh i;kZoj.k% uokpkj] rduhdh usr`Ro vkSj vuq;k;h] rduhdh xfr'khyrk ds lzksr] oSÜohdj.k 

ij çkS|ksfxdh dk çHkko] çkS|ksfxdh dk gLrkarj.k] çkS|ksfxdh esa le; varjky dk ifjp;] Hkkjr esa çkS|ksfxdh 

dh fLFkfr( çkS|ksfxdh dk çcaèku( çkS|ksfxdh dh fo'ks"krk,a vkSj çHkko- 

oSfÜod i;kZoj.k% oSÜohdj.k ds ekxZ] oSfÜod O;kikj esa lfØ; f[kykM+hA ,QMhvkÃ& Hkkjr dk vuqHko] 

MCY;wVhvks& Hkkjr ds fy, ykHk vkSj leL;k,aA oSfÜod i;kZoj.k dk fo'ys"k.k& oSfÜod i;kZoj.k dh LdSÇux] 

fuxjkuh] iwokZuqeku vkSj vkdyuA 

lanfHkZr iqLrdsa& 

 M‚- ts-ih-feJk] O;kolkf;d i;kZoj.k] lkfgR; Hkou çdk'ku 



 M‚- oh-lh- flUgk] O;kolkf;d i;kZoj.k] ,lchihMh ifCyÇ'kx gkml 

 

  



SEMESTER - IV 

MJCOM-403 E Commerce 
Max. Marks: 100         Min. Marks: 40 

Credits- 4          Duration: 2 ½ Hrs 

Learning Outcome: – On the successful completion of course, student will be able to 

 Evaluate the concept of E-Commerce  

 Summaries the E-payment system 

 Develop an understanding of On-line Transactions 

 Interpret the legislative framework relating to Information Technology Act, 2000 

UNIT I 

E-commerce and its Technological Aspects Overview of developments in Information Technology and 

Defining E-Commerce: The scope of E commerce, Electronic Market, Electronic Data Interchange, Internet 

Commerce, Benefits and limitations of E-Commerce, Produce a generic framework for E-Commerce, 

Architectural framework of Electronic Commerce, Web based E Commerce Architecture. 

Consumer Oriented E Commerce E-Retailing: Traditional retailing and e retailing, Benefits of e retailing, 

Key success factors, Models of e retailing, Features of e retailing. E services: Categories of e-services, Web-

enabled services, matchmaking services, Information-selling on the web, e entertainment, Auctions and other 

specialized services. Business to Business Electronic Commerce  

UNIT II 

Electronic Data Interchange: Benefits of EDI, EDI technology, EDI standards, EDI communications, EDI 

Implementation, EDI Agreements, EDI Security.  

Electronic Payment Systems: Need of Electronic Payment System: Study and examine the use of Electronic 

Payment system and the protocols used, Study Electronic Fund Transfer and secure electronic transaction 

protocol for credit card payment. Digital economy: Identify the methods of payments on the net – Electronic 

Cash, cheques and credit cards on the Internet.  

UNIT III 

Security in E Commerce Threats in Computer Systems: Virus, Cyber Crime Network Security: Encryption, 

Protecting Web server with a Firewall, Firewall and the Security Policy, Network Firewalls and Application 

Firewalls, Proxy Server.  

Issues in E Commerce Understanding Ethical, Social and Political issues in E-Commerce: A model for 

Organizing the issues, Basic Ethical Concepts, Analyzing Ethical Dilemmas, Candidate Ethical principles 

Privacy and Information Rights: Information collected at E-Commerce Websites, The Concept of Privacy, 

Legal protections Intellectual Property Rights: Types of Intellectual Property protection, Governance. 

Reference Books: 

 Bharat Bhaskar, Electronic Commerce: Framework, Technology and Application., McGraw Hill 

Education 

 PT Joseph, E-Commerce: An Indian Perspective, PHI Learning 

 KK Bajaj and Debjani Nag, E-commerce, McGraw Hill Education 

 TN Chhabra, Hem Chand Jain, and Aruna Jain, An Introduction to HTML, Dhanpat Rai & Co. 

Note: Latest edition of the books to be referred 

 

 

MJCOM-403 Ã-d‚elZ 

vf/kdre vad% 100         U;wure vad% 40  

dszfMV% 4          vof/k% 2½ ?kaVs 

v/;;u ds ifj.kke bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 bZ&d‚elZ dh voèkkj.kk dk ewY;kadu djuk 

 bZ&Hkqxrku ç.kkyh lkjka'k djuk 

 v‚u ykbu ysunsu dh le> dks fodflr djuk 

 lwpuk çkS|ksfxdh vfèkfu;e] 2000 ls lacafèkr oSèkkfud <kaps dh O;k[;k djuk 

 

 



bdkbZ I 

Ã&d‚elZ vkSj blds rduhdh igyw lwpuk çkS|ksfxdh esa fodkl dk voyksdu vkSj Ã&d‚elZ dks ifjHkkf"kr 

djuk% Ã&d‚elZ dk nk;jk] bysDVª‚fud cktkj] bysDVª‚fud MsVk baVjpsat] baVjusV d‚elZ] Ã&d‚elZ ds ykHk 

vkSj lhek,a] Ã&d‚elZ ds fy, ,d lkekU; <kapk rS;kj djukA bysDVª‚fud d‚elZ dk okLrqf'kYi <kapk] osc 

vkèkkfjr Ã d‚elZ vkÆdVsDpjA 

miHkksäk mUeq[k Ã d‚elZ Ã&fjVsÇyx% ikjaifjd fjVsÇyx vkSj Ã fjVsÇyx] Ã fjVsÇyx ds ykHk] çeq[k lQyrk 

dkjd] Ã fjVsÇyx ds e‚My] Ã fjVsÇyx dh fo'ks"krk,aA Ã lsok,¡% Ã&lsokvksa dh Jsf.k;k¡] osc&l{ke lsok,¡] 

eSpesÇdx lsok,¡] osc ij lwpuk&foØ;] Ã euksjatu] uhykeh vkSj vU; fof'k"V lsok,¡A fctusl Vw fctusl 

bysDVª‚fud d‚elZA 

bdkbZ II 

bysDVª‚fud MsVk baVjpsat% ÃMhvkÃ ds ykHk] ÃMhvkÃ çkS|ksfxdh] ÃMhvkÃ ekud] ÃMhvkÃ lapkj] ÃMhvkÃ 

dk;kZUo;u] ÃMhvkÃ le>kSrs] ÃMhvkÃ lqj{kkA 

bysDVª‚fud Hkqxrku ç.kkyh% bysDVª‚fud Hkqxrku ç.kkyh dh vko';drk% bysDVª‚fud Hkqxrku ç.kkyh ds mi;ksx 

vkSj mi;ksx fd, tkus okys çksVksd‚y dk vè;;u vkSj ijh{k.k djsa] ØsfMV dkMZ ls Hkqxrku ds fy, bysDVª‚fud 

QaM VªkalQj vkSj lqjf{kr bysDVª‚fud ysunsu çksVksd‚y dk vè;;u djsaA fMftVy vFkZO;oLFkk% usV ij Hkqxrku 

ds rjhdksa dh igpku djsa & baVjusV ij bysDVª‚fud dS'k] psd vkSj ØsfMV dkMZA 

bdkbZ III 

Ã d‚elZ esa lqj{kk daI;wVj flLVe esa [krjs% ok;jl] lkbcj vijkèk usVodZ lqj{kk% ,fUØI'ku] Q+k;jo‚y ds 

lkFk osc loZj dh lqj{kk] Q+k;jo‚y vkSj lqj{kk uhfr] usVodZ Q+k;jo‚y vkSj ,fIyds'ku Q+k;jo‚y] ç‚Dlh 

loZjA 

Ã&d‚elZ esa eqís Ã&d‚elZ esa uSfrd] lkekftd vkSj jktuhfrd eqíksa dks le>uk% eqíksa dks O;ofLFkr djus ds 

fy, ,d e‚My] cqfu;knh uSfrd voèkkj.kk,a] uSfrd nqfoèkkvksa dk fo'ys"k.k] mEehnokj uSfrd fl)kar xksiuh;rk 

vkSj lwpuk vfèkdkj% Ã&d‚elZ osclkbVksa ij ,d= dh xÃ tkudkjh] xksiuh;rk dh voèkkj.kk dkuwuh lqj{kk 

ckSf)d laink vfèkdkj% ckSf)d laink laj{k.k ds çdkj] 'kkluA 

lanfHkZr iqLrdsa& 

 okèkok vkj-] bZ&d‚elZ vkSj bZvkjih] ,f'k;u ifCy'klZ eqt¶Qjuxj  

 dqekj oh-] baVjusV vkSj bZ d‚elZ]  ç[kj ifCy'klZ 

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA  

 

MJCOM-404 Fundamentals of Entrepreneurship 
Max. Marks: 100                       Min. Marks: 40 

Credits- 4          Duration: 2 ½ Hrs 

Learning Outcome: On successful completion of the course, the students will be able to 

 Identify the opportunities for business and develop a business plan. 

 Analyse the legal requirements, resources for establishing a business unit. 

 Evaluate the role of an entrepreneur in commerce industries. 

 Articulate various entrepreneurial skills. 

Unit-I 

Entrepreneurship – meaning, features, types, importance. 
Entrepreneur – meaning, characteristics, types, significance, traits/qualities, risk tendencies and behaviour. 

Identifying and evaluating Business Opportunities, Quick start methods. 

Business planning – meaning, characteristics, need, importance and process of business plan. 

Business Environment- meaning, types & Impact 
External Environment Analysis- Concept, need & importance. Legal requirements for establishment of a 

new unit – legal forms of organization, SSI registration, objectives and benefits of registration, provisional 

and permanent registration, procedure of registration. 

Unit-II 

Financing the new enterprise: sources of short-term and long term finance. 

Venture capital financing– meaning, features, process, sources of supply of venture capital in India. Developing 

a Marketing Plan. 



Theories of entrepreneurship – (a) phychological theories with reference to: innovation theory, theory of 

need of achievement, theory of recover the withdrawal of status, behavioural theory (b) sociological theory: 

entrepreneurial group theory, social change theory, cultural theory. 

Creativity and Innovation – definition, need and role, process, skills required for innovation, sources and 

opportunities for innovation. 

UNIT – III 

Social responsibility of entrepreneurs – definition, scope. 

Role of entrepreneur in socio-economic growth: as an innovator, in generation of employment opportunities, 

bringing about social stability, balanced regional development of industries, export promotion and import 

substitution, forex earnings. 

Entrepreneurial Development Programmes– meaning, characteristics, importance, objectives, stages, 

critical evaluation of EDPs in India, suggestions to make EDPs more effective. Role of government in 

Entrepreneurial Development. 

Indian Startups: Desruptive Innovations (Conceptual Framework), Women Entrepreneurship 

 

Reference Books: 

 Fundamentals of Entrepreneurship: Dr. K.K. Patna, Himalaya Publishing House Pvt. Ltd. 

 Fundamentals of Entrepreneurship and Small Business Management: Drevasant Desai, Himalaya 

Publishing House Pvt. Ltd. 

 Fundamentals of Entrepreneurship: G.S. Sudha, RBD, Jaipur. 

 Entrepreneurship Development: Bhansali, HPB. 

 Developing Entrepreneurship: Pareek and Rao. 

 Small Scale Industries and Entrepreneurship Development: C.S.V. Muunshy, Himalaya Publishing House 

Pvt. Ltd. 

 Fundamentals of Entrepreneurship: Ramchandani, Sharma, Pareek and Saxena, Ajmera Book Company, 

Jaipur. 

Note: Latest Edition of the book to be referred 

 

 

MJCOM-404 m|ferk ds ewy fl)kUr 
vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4          vof/k% 2½ ?kaVs 

v/;;u ds ifj.kke bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 O;olk; ds voljksa dh igpku djuk vkSj ,d O;olk; ;kstuk dks fodflr djukA 

 O;kolkf;d bdkbZ dh LFkkiuk ds fy, lalkèku vkSj oSèkkfud vko';drkvksa dk fo'ys"k.k djukA 

 fofHkUu foÙkh; vkSj foi.ku ;kstukvksa dk ewY;kadu djukA 

 fofHkUu m|e'khyrk dkS'ky dks fodflr djukA 

bdkbZ I 
m|ferk & vFkZ] fo'ks"krk,a] çdkj] egRoA 

m|eh & vFkZ] fo'ks"krk,¡] çdkj] egRo] y{k.k @ xq.k] t¨f[ke dh ço`fÙk vkSj O;ogkjA 

O;olk; ds volj ä dh igpku vkSj ewY;kadu] Rofjr 'kq#vkr ds rjhdsA 

O;olk; ;¨tuk & O;olk; ;¨tuk ds vFkZ] fo'ks"krk,a] vko';drk] egRo vkSj çfØ;kA 

O;olkf;d i;kZoj.k& vFkZ] çdkj vkSj çHkko 

ckgjh i;kZoj.k fo'ys"k.k& vo/kkj.kk] vko';drk vkSj egRoA ,d uÃ bdkÃ dh LFkkiuk ds fy, dkuwuh 

vko';drk,a & laxBu ds dkuwuh :i] ,l,lvkÃ iathdj.k] mÌs'; vkSj iathdj.k ds ykHk] vuafre vkSj 

LFkk;h iathdj.k] iathdj.k dh çfØ;kA 

bdkbZ II 
u, m|e d¨ foÙki¨f"kr djuk: vYidkyhu vkSj nhÄZdkyhu foÙk ds lz¨rA 
m|e iwath Qkbusaflax& Hkkjr esa m|e iwath dh vkiwfrZ ds vFkZ] fo'ks"krk,a] çfØ;k] lz¨rA 

foi.ku ;¨tuk dk fodkl djukA 



m|e'khyrk ds fl)kar & ¼,½ eu¨oSKkfud fl)kar ds lanHkZ esa : uokpkj fl)kar] miyfC/k dh vko';drk dk 

fl)kar] fLFkfr dh okilh dh fLFkfr dk fl)kar] O;ogkj fl)kar ¼ch½ lekt'kkL=h; fl)kar: m|e'khyrk lewg 

fl)kar] lkekftd ifjorZu fl)kar] lkaLÑfrd fl)karA 

jpukRedrk vkSj uokpkj & ifjHkk"kk] vko';drk vkSj Hkwfedk] çfØ;k] uokpkj ds fy, vko';d d©'ky] 

uokpkj ds fy, lz¨r vkSj voljA 

bdkbZ III 
m|fe;¨a dh lkekftd ftEesnkjh & ifjHkk"kk] {ks= 

lkekftd&vkfFkZd fodkl esa m|eh dh Hkwfedk: ,d vUos"kd ds :i esa] j¨txkj ds volj ä dks mÙkiu djus 

esa] lkekftd fLFkjrk] m|¨x¨a ds larqfyr {ks=h; fodkl] fu;kZr lao/kZu vkSj vk;kr çfrLFkkiu] fons'kh eqæk 

dh dekÃ ds ckjs esa tkudkjhA 

m|eh fodkl dk;ZØe & vFkZ] fo'ks"krk,¡] egRo] mÌs';] pj.k] Hkkjr esa ÃMhih dk egRoiw.kZ ewY;kadu] ÃMhih 

d¨ vkSj vf/kd çHkkoh cukus ds fy, lq>koA m|ferk fodkl esa ljdkj dh Hkwfedk 

Hkkjrh; LVkVZvi: fo?kVudkjh uokpkj ¼oSpkfjd <kapk½] efgyk m|ferkA 

lanfHkZr iqLrdsa& 

 vkj-,y- ukSy[kk] m|ferk ds ewy fl)kUr vkj- ch- Mh- çdk'ku A 

 jkepUnkuh] ’kekZ] ikjhd ,ao lDlsuk]m|ferk ds ewy fl)kUr vtesjk cqd dEiuhA  

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA 

 

 



Course Structure B.Com – III Year 

 

SEMESTER - V 
MJCOM-503 Industrial Relations and Industrial Law 

Max. Marks: 100                       Min. Marks: 40 

Credits- 4          Duration: 2 ½ Hrs 

Learning Outcome: On successful completion of the course, the students will be able to 

 Analyse the concept of Industrial Relation and trade unionism. 

 Interpret grievance management procedure and effect of technological changes on industrial relations. 

 Assess the various laws applicable to industry. 

 Summarise the various provisions of The Factories Act,1948 

UNIT – I 

Framework of Industrial Relations: Concept, Nature, Scope, Objectives, Significance and factors 

affecting Industrial relation, Evolution, parties and role of State. Trade unionism: Concept, Objectives, 

functions, Need, approaches: Marxian Class Struggle theory, Webbs Theory of Industrial Democracy, 

Cole's Theory of Industrial Unionism, Mahatma Gandhi's Sarvodaya Theory, Methods, Problems and 

Measures of Strengthening Trade Unions 

UNIT – II 

Industrial Conflicts, Discipline and grievance management; Negotiation and collective bargaining, 

participative management, Industrial relations and Technological change.  

Industrial relations laws-laws Relating to Industrial Dispute Act: Meaning of Industrial Dispute, 

Authorities under the Industrial Dispute Act and their duties, Strike: Meaning, types and their legality: 

Lockouts, layoffs and Retrenchment. 

UNIT – III 

Workman Compensation Act: objects, scope, employers liability for compensation, obligations and 

responsibility of an employer. Employee State Insurance Act: Constitution and functions of employee 

state Insurance Corporation, Employees State Insurance fund, provision relating to contribution. 

Minimum Wages Act and Payment of Wages Act: Importance, Definitions and brief study of the 

provisions. Payment of Bonus Act: Object, Scope, Application, Eligibility for Bonus and its payment.  

The Factories Act: Object, Scope, Definitions, Provisions relating to Health, safety and welfare of the 

workers, working Hours of Adults and Provisions relating to Employment of women in a Factory. 

Reference Books:  

 Srivastava S.C, Industrial Relation and Labour Law, Vikas Publishing House, New Delhi.  

 Malik P.L., Handbook of Industrial Law, Eastern Book, Lucknow. 

 

Note: Latest edition of books to be referred 

 

 

 

 

BADM SEMESTER V 

Paper Code 
Nomenclature 

Of the Paper 

Contact 

Hours 

Per Week 

Credits 
Total Marks Max. 

Marks 

Min. 

Pass 

Marks 

Exam 

Duration 
CIA ESE 

MJCOM-503 
Industrial Relations and 

Industrial Law 
04 04 30 70 100 40 2 ½ hrs 

MJCOM-504 
Business Ethics & Corporate 

Governance 
04 04 30 70 100 40 2 ½ hrs 

BADM SEMESTER VI 

MJCOM-603 Principles of Marketing 04 04 30 70 100 40 2 ½ hrs 

MJCOM-604 Human Resource Management 04 04 30 70 100 40 2 ½ hrs 



MJCOM 503 :– vkS|ksfxd lacaèk vkSj vkS|ksfxd vf/kfu;e 

vf/kdre vad% 100          U;wure vad% 40  

ØsfMV% 4          vof/k% 2-30 ?kaVs 

v/;;u ds ifj.kke %& bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 vkS|ksfxd lacaèk vkSj O;kikj la?kokn dh voèkkj.kk dk fo'ys"k.k djukA 

 f'kdk;r çcaèku çfØ;k vkSj vkS|ksfxd lacaèkksa ij rduhdh ifjorZuksa ds çHkko dh O;k[;k djukA 

 m|ksx ij ykxw fofHkUu dkuwuksa dk vkdyu djukA 

 dkj[kkuk vfèkfu;e] 1948 ds fofHkUu çkoèkkuksa dk lkjka'k çLrqr djukA 

bdkbZ I 
vkS|ksfxd lacaèkksa dh :ijs[kk% voèkkj.kk] ç—fr] {ks=] mís';] egRo vkSj vkS|ksfxd lacaèk dks çHkkfor djus 

okys dkjd] eqY;kdu] i{k vkSj jkT; dh HkwfedkA O;kikfjd laxBu% voèkkj.kk] mís';] dk;Z] vko';drk] 

–f"Vdks.k% ekDlZoknh oxZ la?k"kZ fl)kar] vkS|ksfxd yksdra= dk osCl fl)kar] dksy dk vkS|ksfxd la?kokn 

dk fl)kar] egkRek xkaèkh dk loksZn; fl)kar] O;kikfjd laxBu dks etcwr djus ds rjhds] leL;k,a vkSj 

mik; 

bdkbZ II 
vkS|ksfxd la?k"kZ] vuq'kklu vkSj f'kdk;r çcaèku( ckrphr vkSj lkewfgd lkSnsckth] lgHkkxh çcaèku] 

vkS|ksfxd lacaèk vkSj rduhdh ifjorZuA vkS|ksfxd lacaèk dkuwu&vkS|ksfxd fookn vfèkfu;e ls lacafèkr 

dkuwu% vkS|ksfxd fookn dk vFkZ] vkS|ksfxd fookn vfèkfu;e ds rgr çkfèkdj.k rFkkmuds drZO;] gM+rky% 

vFkZ] çdkj vkSj mudh oSèkrk% rkykcanh] inP;qfr vkSj NaVuhA 

bdkbZ III 
deZdkj çfrdj vfèkfu;e% mís';] {ks=] {kfriwÆr ds fy, fu;ksäk dk nkf;Ro] fu;ksäk ds nkf;Ro vkSj 

ftEesnkjhA deZpkjh jkT; chek vfèkfu;e% deZpkjh jkT; chek fuxe dk xBu ,oa dk;Z] deZpkjh jkT; 

chek fufèk] va'knku ls lacafèkr çkoèkkuA 

U;wure osru vfèkfu;e vkSj osru Hkqxrku vfèkfu;e% egRo] ifjHkk"kk,¡ vkSj çkoèkkuksa dk laf{kIr vè;;uA 

cksul Hkqxrku vfèkfu;e% oLrq] {ks=] vuqi;ksfxrk] cksul ds fy, ik=rk vkSj mldk HkqxrkuA dkj[kkuk 

vfèkfu;e% mís';] {ks=] ifjHkk"kk,¡] Jfedksa ds LokLF;] lqj{kk vkSj dY;k.k ls lacafèkr çkoèkku] o;Ldksa ds 

dke ds ?kaVs vkSj ,d dkj[kkus esa efgykvksa ds jkstxkj ls lacafèkr çkoèkkuA 

lanfHkZr iqLrdsa& 

 vkj- lh- vxzoky vkS|ksfxd ,oa Je vfèkfu;e  ,lchihMh ifCyÇ'kx gkml 

 M‚ x.ks'k dqek >k½ Je foèkku] vkS|ksfxd lacaèk ,oa lekt dY;k.k uks'ku çslA     

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA 

 

MJCOM-504 Business Ethics & Corporate Governance 
Max. Marks: 100              Min. Marks: 40 

Credits- 4               Duration: 2 ½ Hrs 

Learning Outcome: – On successful completion of the course the students will be able to:- 

 Interpret the concept of business ethics incorporate. 

 Analyse the relationship between business ethics and different areas of management. 

 Evaluate ethical decision making and corporate sustainability. 

 Summarise the impact of business ethics on corporate and society. 

UNIT – I 
Ethics- Meaning, Scope, Importance, Types  

Business Ethics: Introduction, Nature, Essence, Meaning, Characteristics, Importance, Factors 

Influencing Business Ethics, Principles & Scope, Approaches to the study, Arguments for and against 

Business Ethics.  

Personal Ethics - Meaning, Principles, Importance, Emotional Honesty, Virtue of Humility, Karma Yoga 

concept (Meaning & Principles).  

Professional Ethics – Concept, Emergence of Professional Ethics, Need for Professional Ethics, Ethical 

Dilemmas in Profession – Healthcare, Education, Corporate, Social work. Reasons for the crisis of 

Professional Ethics (Nepotism, favoritism etc.), Moral Entrepreneur (Meaning only).  



UNIT – II 

Business Ethics in Marketing & Finance: Meaning of Marketing, Need of Ethics in Marketing, Ethical 

dilemmas in Marketing, Unethical practices in Marketing, Ethical issues in Advertising, Promotions and 

Distribution, Common deceptive marketing practices, Role of Consumerism.  

Ethics in Finance- Need, Scope, Code and Unethical practices in Finance.  

Creative Accounting – Definition, Importance and Methods; Earnings Management & Accounting 

Fraud; Hostile takeovers in India; Case study: Kingfisher Airlines Scam, Satyam Scam.  

Business Ethics in HRM- Meaning, Definition, Need and Types. Areas of HRM ethics, Ethical issues in 

HR, Unethical practices of HRM, Meaning & Importance of Workplace Ethics, Role of Management in 

inculcating workplace ethics, Factors shaping ethical behavior at work, Importance of Employee Code of 

Conduct, Ethical Leadership (meaning).  

UNIT – III 

Business Ethics in IT –Information Security, Ethical codes in Information Technology, Reducing threat 

to Information Systems. Objectives and Features of The Information Technology Act 2000, Computer 

Crime & Computer Viruses – Meaning, Prevention.  

Ecological Ethics: Environment Protection and pollution control by businesses.  

Corporate Culture - Meaning, Characteristics, Importance, Positive and negative impact of corporate 

culture in business 

Corporate Governance - Meaning, Scope, Characteristics, Principles, Benefits, Limitations, Corporate 

Governance Norms, Changes in Corporate Governance issues as per Companies Act 2013. Various 

Committees on Corporate Governance Cadbury Committee, Narasimhan Committee, Narayana Murthy 

Committee. CSR: Concept, Scope, Types, Principles & Strategies, Importance in contemporary society 

 

MJCOM-504 O;kolkf;d uSfrdrk vkSj fuxe 'kklu 

vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4          vof/k% 2-30 ?kaVs 

v/;;u ds ifj.kke%& bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 O;kolkf;d uSfrdrk dh voèkkj.kk dh O;k[;k djukA 

 O;kolkf;d uSfrdrk vkSj çcaèku ds fofHkUu {ks=ksa ds chp lacaèkksa dk fo'ys"k.k djukA 

 uSfrd fu.kZ; ysus vkSj fuxe fLFkjrk dk ewY;kadu djukA 

 fuxe vkSj lekt ij O;kolkf;d uSfrdrk ds çHkko dk lkjka'k çLrqr djukA 

bdkb I 
uhfr'kkL=& vFkZ] {ks=] egRo] çdkj 

O;kolkf;d uSfrdrk% ifjp;] ç—fr] lkj] vFkZ] fo'ks"krk,¡] egRo] O;kolkf;d uSfrdrk dks çHkkfor djus 

okys dkjd] fl)kar vkSj {ks=]] vè;;u ds –f"Vdks.k] O;kolkf;d uSfrdrk ds i{k vkSj foi{k esa rdZA 

O;fäxr uSfrdrk & vFkZ] fl)kar] egRo] HkkoukRed Ãekunkjh] fouezrk dk xq.k] deZ ;ksx voèkkj.kk ¼vFkZ 

vkSj fl)kar½A 

O;kolkf;d uSfrdrk & ladYiuk] O;kolkf;d uSfrdrk dk mn~Hko] O;kolkf;d uSfrdrk dh vko';drk] 

is'ks esa uSfrd nqfoèkk,¡ & LokLF; ns[kHkky] f'k{kk] fuxe] lkekftd dk;ZA O;kolkf;d uSfrdrk 

¼HkkÃ&Hkrhtkokn] i{kikr vkfn½] uSfrd m|eh ¼dsoy vFkZ½ ds ladV ds dkj.kA 

bdkbZ II 
foi.ku vkSj foÙk esa O;kolkf;d uSfrdrk% foi.ku dk vFkZ] foi.ku esa uSfrdrk dh vko';drk] foi.ku esa 

uSfrd nqfoèkk,a] foi.ku esa vuSfrd çFkk,a] foKkiu] çpkj vkSj forj.k esa uSfrd eqís] lkekU; Hkzked foi.ku 

çFkk,a] miHkksäkokn dh HkwfedkA 

foÙk esa uSfrdrk& vko';drk] {ks=] lafgrk vkSj foÙk esa vuSfrd O;ogkjA 

jpukRed ys[kkadu & ifjHkk"kk] egRo vkSj fofèk;k¡( vk; çcaèku ,oa ys[kkadu èkks[kkèkM+h( Hkkjr esa 'k=qrkiw.kZ 

vfèkxzg.k( dsl LVMh% ÇdxfQ'kj ,;jykbal ?kksVkyk] lR;e ?kksVkykA 

,pvkj,e esa O;kolkf;d uSfrdrk& vFkZ] ifjHkk"kk] vko';drk vkSj çdkjA ,pvkj,e uSfrdrk ds {ks=] 

,pvkj esa uSfrd eqís] ,pvkj,e dh vuSfrd çFkk,a] dk;ZLFky uSfrdrk dk vFkZ vkSj egRo] dk;ZLFky 

uSfrdrk dks fodflr djus esa çcaèku dh Hkwfedk] dke ij uSfrd O;ogkj dks vkdkj nsus okys dkjd] 

deZpkjh vkpkj lafgrk dk egRo] uSfrd usr`Ro ¼vFkZ½A 

 



bdkbZ III 
vkÃVh esa O;kolkf;d uSfrdrk & lwpuk lqj{kk] lwpuk çkS|ksfxdh esa uSfrd dksM] lwpuk ç.kkfy;ksa ds fy, 

[krjk de djukA lwpuk çkS|ksfxdh vfèkfu;e 2000 ds mís'; vkSj fo'ks"krk,a] daI;wVj vijkèk vkSj daI;wVj 

ok;jl & vFkZ] jksdFkkeA 

ikfjfLFkfrd uSfrdrk% O;olk;ksa }kjk i;kZoj.k laj{k.k vkSj çnw"k.k fu;a=.kA 

fuxe laL—fr & O;olk; esa fuxe laL—fr dk vFkZ] fo'ks"krk,¡] egRo] ldkjkRed vkSj udkjkRed çHkko 

fuxe 'kklu& vFkZ] nk;jk] fo'ks"krk,¡] fl)kar] ykHk] lhek,¡] fuxe 'kklu ekunaM] daiuh vfèkfu;e 2013 

ds vuqlkj d‚iksZjsV xous±l eqíksa esa ifjorZuA d‚iksZjsV xous±l ij fofHkUu lfefr;k¡ dSMcjh lfefr] ujflEgu 

lfefr] ukjk;.k ewÆr lfefrA lh,lvkj% voèkkj.kk] {ks=] çdkj] fl)kar vkSj j.kuhfr;k¡] ledkyhu lekt 

esa egRo 

lanfHkZr iqLrdsa& 

 M‚- eerk fc'uksÃ] M‚- jkèkk —".k fc'uksÃ] #u>qu fc'uksÃ fuxe 'kklu dY;k.kh çdk'kd 

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA 

 

MJCOM-603 Principles of Marketing 

Max. Marks: 100                  Min. Marks: 40 

Credits- 4                 Duration: 2 ½ Hrs 

Learning Outcome: – On successful completion of the course the students will be able to:- 

 Interpret concept of marketing mix, marketing environment. 

 Assess product planning and development, product life cycle. 

 Develop an understanding of pricing policies and strategies, channels of distribution. 

 Integrate knowledge of various marketing functions and principles. 

 Interpret knowledge to work as assistant to marketing manager. 

UNIT –I 

Marketing: Nature, scope, importance as a business function and in the economy, concepts – traditional 

and modern, holistic marketing concept, selling Vs marketing, marketing    mix, marketing environment. 

Product: Concept of product, consumer and industrial goods, product planning and development, 

packaging – role and functions, brand name, patent and trade mark, product life cycle concept. 

Price: Importance of pricing in the marketing mix, pricing policies and strategies, factors affecting price 

of a product, discounts and rebates. 

UNIT –II 

Channels of Distribution – meaning, importance, modes (types): wholeselling and retailing, factors 

affecting channel of distribution. 

Promotion mix-Meaning, components, factors affecting promotion mix 
Advertisement: Meaning, objectives, merits, demerits, ethics and advertisement, characteristics of an 

effective advertisement, Advertising media: Meaning, types, their relative merits and demerits, points to 

be considered for selecting advertising media. 

Personal selling: Meaning, Process, Types, Importance, Limitations 

Sales Promotion: Meaning, Nature, Importance, Methods. 

Public Relations: Meaning, Characteristics, Importance, Tools, Publicity 

UNIT – III 

Consumer Behaviour: Nature, scope and significance of consumer behavior, Market segmentation 

– concept and importance, Basis of market segmentation, STP Strategy. 

International Marketing: Definition, Nature, Need and Importance, Scope, Domestic marketing 

Vs International marketing, Identifying and selecting foreign markets, 

Recent Developments of Marketing: Conceptual Framework of E-Marketing, Green Marketing, 

Social Marketing, Relationship Marketing, Retail Marketing, Emotional Marketing. 

Reference Books: 

 Rajpurohit, Sharma, Khicha, Saxena, Principles of Marketing, Ajmera Book Company. 

 Kotler Philip and Armstrong Gary:, Principles of Marketing, Prentice-Hall of India, New Delhi. 

 Karunakaran, K., Goyal K.C. Marketing Management, Himalaya Publishing House. 

 Kothari Milind, Principles of Marketing, R.B.D Publications. 



 Sherlekar S.A., Marketing Management, Himalaya Publishing House 

 Philip Kotler: Marketing Management – Pearson Education. 

Note: Latest Edition of the book to be referred 

 

 MJCOM-603 foi.ku ds fl)kUr  
vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4           vof/k% 2-30 ?kaVs 

v/;;u ds ifj.kke bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 foi.ku feJ.k] foi.ku okrkoj.k dh vo/kkj.kk dh O;k[;k djukA 

 mRikn ;kstuk vkSj fodkl] mRikn thou pØ dk vkdyu djukA 

 ewY; fu/kkZj.k uhfr;ksa vkSj j.kuhfr;ksa] forj.k ek/;eks dh le> dk fodkl djukA 

 fofHkUu foi.ku dk;ksaZ vkSj fl)karksa dks ,dh—r djukA 

 foi.ku çcaèkd ds lgk;d ds :i esa dk;Z djus gsrq Kku dh O;k[;k djukA 

bdkbZ & I 

foi.ku% ç—fr] {ks=] ,d O;kolkf;d dk;Z ds :i esa vkSj vFkZO;oLFkk esa egRo] voèkkj.kk,¡ & ikjaifjd 

vkSj vkèkqfud] lexz foi.ku voèkkj.kk] fcØh cuke foi.ku] foi.ku feJ.k] foi.ku okrkoj.kA 

mRikn% mRikn dh voèkkj.kk] miHkksäk vkSj vkS|ksfxd lkeku] mRikn ;kstuk vkSj fodkl] iSdsÇtx & 

Hkwfedk vkSj dk;Z] czkaM uke] isVsaV vkSj VªsMekdZ] mRikn thou pØ voèkkj.kkA 

ewY;% foi.ku feJ.k esa ewY; fuèkkZj.k dk egRo] ewY; fuèkkZj.k uhfr;ka vkSj j.kuhfr;k¡] mRikn dh dher 

dks çHkkfor djus okys dkjd] dVkSrh vkSj NwVA 

bdkbZ & II 

forj.k Jka[kyk % vFkZ, egRo] izdkj% Fkksd vkSj [kqnjk fcdzh] forj.k dh Jka[kyk dks izHkkfor djus oky dkjdA  

lao/kZu feJ.k &vFkZ] ?kVd] çeks'ku feJ.k dks çHkkfor djus okys dkjd 

foKkiu% vFkZ] mís';] xq.k] voxq.k] uSfrdrk vkSj foKkiu] ,d çHkkoh foKkiu dh fo'ks"krk,a] foKkiu ehfM;k% 

vFkZ] çdkj] muds lkis{k xq.k vkSj nks"k] foKkiu ehfM;k ds p;u ds fy, fopkj djus ;ksX; ÇcnqA 

oS;fDrd foØ; %vFkZ] çfØ;k] çdkj] egRo] lhek,¡ 

fcØh la/kZu % vFkZ] ç—fr] egRo] fofèk;k¡A 

tulaidZ% vFkZ] fo'ks"krk,¡] egRo] midj.k] çpkj 

bdkbZ & III 

miHkksäk O;ogkj% miHkksäk O;ogkj dh ç—fr] {ks= vkSj egRo] cktkj foHkktu & voèkkj.kk vkSj egRo] 

cktkj foHkktu dk vkèkkj] ,lVhih j.kuhfrA 

varjkZ"Vªh; foi.ku% ifjHkk"kk] izd`fr vkOk';drk vkSj egRo] lhek,s] ?kjsyw foi.ku cuke varjkZ"Vªh; foi.ku] 

fons'kh cktkjksa dh igpku vkSj p;u 

foi.ku ds vk/kqfud fodkl: Ã&foi.ku] ladYiukRed foi.ku] gfjr foi.ku] lkekftd foi.ku] laca/k 

foi.ku] [kqnjk foi.ku] HkkoukRed foi.ku dk oSpkfjd <kapk 
lanfHkZr iqLrdsa& 

 'kekZ ,Q- lh-] foi.ku ds fl)kar] ,l- ch- ih- Mh- Ádk'ku 

 vxzoky vkj- lh-] d¨Bkjh ,u- ,l-] foi.ku Áca/k] ,l- ch- ih- Mh- Ádk'ku 
uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA  

 

MJCOM-604 Human Resource Management 
Max. Marks: 100                  Min. Marks: 40 

Credits- 4                Duration: 2 ½ Hrs 

Learning Outcome: – On successful completion of the course the students will be able to:- 

 Develop an understanding and appreciate the importance of the human resources vis-à-vis other 

resources of the organisation. 

 Understand methods and techniques of HRM 

 Equipped with the application of the HRM tools in real world business situations. 

 

 



UNIT – I 

Human Resource Management: Definition, Objectives, Functions, Scope, Importance, HRM in India, 

Evolution of HRM, Quality of a good Human Resource Managers. 

Human Resource Planning - Job Analysis, Job description and Job Specification. 

Recruitment and Selection - Sources of Recruitment, Selection Process, Test Types, Interview Types, 

Career Planning VS Man Power  

Career Planning- Meaning and Process 

Career Development 

UNIT – II 

Placement: Meaning, objectives and Purpose and process 

Induction: Meaning, need, Objectives, Purpose, Process, Problems faced during Induction, Induction 

Program Planning. 

Training - Meaning & Definition, Need, Importance, Objectives, Steps in Training Programmes, Training 

period, Training Methods 

A) On the Job Training, vestibule Training, Training by Experience workman, training by Supervisors, 

Demonstrations & examples, simulation, Apprenticeship case studies. 

B) Off the Job Training: Lecturers, Conference method, Seminar or Team Discussion, (learning by doing) 

(Teaching by the machine method) Role playing, programmed Instruction, T-Group training, Audio-visual 

aids, planned & supervised reading programmes, Retraining. 

UNIT – III 

Employee Compensation: Concept, definition, System of compensating, compensation dimensions, 

concept of reward, Role of compensation in Organization, Non-financial compensation system, new 

trends in compensation management.  

Performance Appraisal – Concept, Definition, Philosophy, Nature, Scope purpose, Uses, Benefits, 

Components, objectives and systems. 

Employee Welfare: Various welfare schemes & Safety Measures. Employee Benefits – Meaning and its 

types, Fringe Benefits; Remuneration – Salary, Bonus, Commission, Long Term Incentives, Perquisites. 

Grievance Handling & Discipline – Meaning, Importance. Collective Bargaining – Meaning and 

Importance, Process. 

Reference Books: 

 Venkata Ratnam C. S. & Srivatsava B. K., Personnel Management And Human Resources, Tata Mc-

Graw Hill, New Delhi 

 Aswathappa, Human Resource Mangement, Tata Mcgraw Hill, New Delhi 

 Pravin Durai, Human Resource Mangement, Pearson, New Delhi 

Note: Latest Edition of the book to be referred 

 

MJCOM-604 ekuo lalkèku çcaèku 

vf/kdre vad% 100          U;wure vad% 40  

dszfMV% 4           vof/k% 2-30 ?kaVs 

v/;;u ds ifj.kke%& bl ikB~;dze ds lQyrkiwoZd iw.kZ gksus ds i’pkr~ fo|kFkhZ ;ksX; gksxsa& 

 laxBu ds vU; lalkèkuksa dh rqyuk esa ekuo lalkèkuksa ds egRo dh ljkguk djsa vkSj le> fodflr 

djsasaA 

 ,pvkj,e dh fofèk;ksa vkSj rduhdksa dks le>sa 

 okLrfod nqfu;k dh O;kolkf;d fLFkfr;ksa esa ,pvkj,e Vwy ds vuqç;ksx dks lqlfTtr djukA 

bdkbZ & I 

ekuo lalkèku çcaèku% ifjHkk"kk] mís';] dk;Z] {ks= egRo] Hkkjr esa ,pvkj,e] ,pvkj,e dk ewY;kadu] vPNs 

ekuo lalkèku çcaèkdksa dh xq.koÙkkA 

ekuo lalkèku ;kstuk & dk;Z fo'ys"k.k] dk;Z fooj.k vkSj dk;Z fof'k"VrkA 

HkrÊ vkSj p;u & HkrÊ ds lzksr] p;u çfØ;k] ijh{k.k ds çdkj] lk{kkRdkj ds çdkj] dSfj;j ;kstuk cuke 

tu'kfä 

dSfj;j ;kstuk& vFkZ vkSj çfØ;k 

dSfj;j fodkl 

 



bdkbZ & II 

LFkkiu % vFkZ] mís'; vkSj mís'; vkSj çfØ;k 

çorZu % vFkZ] vko';drk] ç;kstu] mís';] çfØ;k] çorZu ds nkSjku vkus okyh leL;k,a] çorZu dk;ZØe 

;kstukA 

çf'k{k.k & vFkZ vkSj ifjHkk"kk] vko';drk] egRo] mís';] çf'k{k.k dk;ZØeksa ds pj.k] çf'k{k.k vofèk] çf'k{k.k 

fofèk;k¡ 

,½ ukSdjh ij çf'k{k.k] osfLVC;wy çf'k{k.k] vuqHkoh dk;ZdrkZ }kjk çf'k{k.k] i;Zos{kdksa }kjk çf'k{k.k] çn'kZu 

vkSj mnkgj.k] fleqys'ku] çf'k{kqrk ekeys dk vè;;uA 

ch½ ukSdjh ds ckgj çf'k{k.k% O;k[;krk] lEesyu fofèk] lsfeukj ;k Vhe ppkZ] ¼djds lh[kuk½ ¼e'khu fofèk 

}kjk f'k{k.k½ Hkwfedk fuHkkuk] Øeknsf'kr funsZ'k] Vh&lewg çf'k{k.k] JO; & –'; lkexzh] ;kstukc) vkSj 

i;Zosf{kr i<+us ds dk;ZØe ] iquçZf'k{k.kA 

bdkbZ & III 

deZpkjh eqvkotk% voèkkj.kk] ifjHkk"kk] {kfriwÆr nsus dh ç.kkyh] {kfriwÆr vk;ke] buke dh voèkkj.kk] laxBu 

esa {kfriwÆr dh Hkwfedk] xSj&foÙkh; {kfriwÆr ç.kkyh] {kfriwÆr çcaèku esa  

uÃ çoÆr A 

çn'kZu ewY;kadu & voèkkj.kk] ifjHkk"kk] n'kZu] ç—fr] dk;Z{ks= ç;kstu mi;ksx] ykHk] ?kVd] mís'; vkSj 

ç.kkfy;k¡A 

deZpkjh dY;k.k% fofHkUu dY;k.kdkjh ;kstuk,a vkSj lqj{kk mik;A deZpkjh ykHk & vFkZ vkSj blds çdkj] 

vuq"kaxh ykHk( ikfjJfed & osru] cksul] deh'ku] nh?kZdkyhu çksRlkgu] vuqykHkA f'kdk;r fuokj.k vkSj 

vuq'kklu & vFkZ] egRoA lkewfgd lkSnsckth & vFkZ vkSj egRo] çfØ;kA 

lanfHkZr iqLrdsa& 

 M‚- ,Q-lh-'kekZ vatw vxzoky ekuo lalkèku çcaèku ,lchihMh çdk'ku 

 M‚- dkesÜoj iafMr ,oa çhfr jsuk ekuo lalkèku çcaèku dh lajpuk lkfgR; Hkou çdk'ku 

uksV%& lanfHkZr iqLrdksa ds uohure laLdj.k dk mi;ksx fd;k tk;saA  

 


